
 

56 

DAFTAR PUSTAKA 

 

Anggreini, R., & Mariyanti, S. (2014). Hubungan Antara Kontrol Diri Dan Perilaku Konsumtif 

Mahasiswi Universitas Esa Unggul. Jurnal Psikologi, 12(1), 34–42. 

Averill, J. R. (1973). Personal Control Over Aversive Stimuli And Its Relationship To Stress. 

Psychological Bulletin, 80(4), 286–303. https://doi.org/10.1037/h0034845 

Benu, J. M. Y., Takalapeta, T., & Nabit, Y. (2019). Perilaku Celebrity Worship Pada Remaja 

Perempuan. Journal Of Health And Behavioral Science, 1(1), 13–25. 

https://doi.org/10.35508/jhbs.v1i1.2078 

Charistia, A. J., Matulessy, A., & Pratitis, N. (2022). Perilaku Konsumtif Ditinjau Dari Kontrol 

Diri Dan Celebrity Worship Penggemar NCT. 2(1), 96–107. 

Cho, H. J. (2005). Reading The ’Korean Wave’as A Sign Of Global Shift. Korea Journal, 

45(4), 147–182. 

Cochoy, F. (2014). The American Marketing Association: A Handrail For Marketers And 

Marketing History. Journal of Historical Research in Marketing, 6(4), 538–547. 

https://doi.org/10.1108/JHRM-01-2013-0003 

Ein-Gar, D., & Sagiv, L. (2014). Overriding “Doing Wrong” And “Not Doing Right”: 

Validation Of The Dispositional Self-Control Scale (DSC). Journal of Personality 

Assessment, 96(6), 640–653. https://doi.org/10.1080/00223891.2014.889024 

Eliani, J., Yuniardi, M. S., & Masturah, A. N. (2018). Fanatisme Dan Perilaku Agresif Verbal 

Di Media Sosial Pada Penggemar Idola K-Pop. Psikohumaniora: Jurnal Penelitian 

Psikologi, 3(1), 59. https://doi.org/10.21580/pjpp.v3i1.2442 

Fitriyani, N., Widodo, P. B., & Fauziah, N. (n.d.). Hubungan Antara Konformitas Dengan 

Perilaku Konsumtif Pada Mahasiswa Di Genuk Indah Semarang. 55–68. 

Ghozali, I. (2021). Aplikasi Analisis Multivariate (10th ed.). Universitas Diponegoro. 

Gumulya, J., & Widiastuti, M. (2012). Pengaruh Konsep Diri Terhadap Perilaku Konsumtif 

Mahasiswa Universitas Esa Unggul. 



57 
 

 

 

Haryono, P., Psikologi, P. S., & Samarinda, U. M. (2014). Hubungan Gaya Hidup Dan 

Konformitas Dengan Perilaku Konsumtif Pada Remaja Siswa Sekolah Menengah Atas 

Negeri 5. 2(4), 268–273. 

Malik, S. I. (2019). The Korean Wave (Hallyu) And Its Cultural Translation By Fans In Qatar. 

International Journal of Communication, 13, 5734–5751. 

Maltby, J., Day, L., Mccutcheon, L. E., Houran, J., & Ashe, D. (2006). Extreme Celebrity 

Worship , Fantasy Proneness And Dissociation : Developing The Measurement And 

Understanding Of Celebrity Worship Within A Clinical Personality Context. 40, 273–

283. https://doi.org/10.1016/j.paid.2005.07.004 

Maltby, J., Giles, D. C., Barber, L., & Mccutcheon, L. E. (2005). Intense-Personal Celebrity 

Worship And Body Image : Evidence Of A Link Among Female Adolescents. 17–32. 

https://doi.org/10.1348/135910704X15257 

Mandas, A. L., Suroso, S., & S, D. S. (2019). Hubungan Antara Konsep Diri Dengan Celebrity 

Worship Pada Remaja Pecinta Korea Di Manado Ditinjau Dari Jenis Kelamin. 

Psikovidya, 22(2), 164–189. https://doi.org/10.37303/psikovidya.v22i2.111 

Mccutcheon, L. E., Ashe, D. D., & Maltby, J. (2010). The Journal of Psychology : 

Interdisciplinary and Applied A Cognitive Profile of Individuals Who Tend to Worship 

Celebrities. October 2014, 37–41. https://doi.org/10.1080/00223980309600616 

Mccutcheon, L. E., Lange, R., & Houran, J. (2002). Conceptualization And Measurement Of 

Celebrity Worship Illinois State Board Of Education And Southern Illinois University 

School Of Medicine ,. 67–87. 

Mihardja, J., & Paramita, S. (2019). Makna Idola Dalam Pandangan Penggemar (Studi 

Komparasi Interaksi Parasosial Fanboy dan Fangirl ARMY Terhadap BTS). Koneksi, 

2(2), 393. https://doi.org/10.24912/kn.v2i2.3915 

Nurhaini, D., Psikologi, P. S., & Samarinda, U. M. (2018). Pengaruh Konsep Diri Dan Kontrol 

Diri Dengan Perilaku Konsumtif Terhadap Gadget. 6(1), 92–100. 

Reeves, R. A., Baker, G. A., & Truluck, C. S. (2012). Compulsive Buying , And The Empty 

Self. 29(September), 674–679. https://doi.org/10.1002/mar 



58 
 

Pengaruh Kontrol Diri dan Celebrity Worship Terhadap Perilaku Konsumtif Pada Penggemar K-Pop Army-Nurul Aulya 

Fachresianti, 2023 

 

Rosen, B. C., & Fromm, E. (1956). The Sane Society. In American Sociological Review (Vol. 

21, Issue 5). https://doi.org/10.2307/2089119 

Sheridan, L., North, A., & Maltby, J. (2007). Celebrity Worship , Addiction And Criminality. 

May 2013, 37–41. https://doi.org/10.1080/10683160601160653 

Sokalia, P., & Puri, D. (n.d.). Hubungan Kontrol Diri Dan Konformitas Terhadap Perilaku 

Konsumtif Remaja Penggemar Animasi Jepang ( Anime ) Di Denpasar. 144–155. 

Syafikarani, A. (2021). Analisis Strategi Digital Marketing Dalam Pemasaran Album K-Pop 

(Studi Kasus : Weverse Shop – BTS). 8(April). 

Tangney, J. P., Baumeister, R. F., & Boone, A. L. (2004). Tangney, Baumeister and 

Boone(2008). High Self‐Control Predicts Good Adjustment, Less Pathology, Better 

Grades, And Interpersonal Success. Journal of Personality, 2(April 2004), 54. 

Utami, Febiola Rizki; Sitasari, Novendawati Wahyu; Rozali, Y. A. (2019). Hubungan Kontrol 

Diri Dengan Celebrity Worship Pada Dewasa Awal Penggemar Kpop. 9, 1–110.


