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ABSTRAK 

 

Anggita Putri Nur Sholichah (200701013) 2024. Universitas Muhammadiyah Gresik. 

Pengaruh Discounted Price dan Self Esteem terhadap Impulse Buying Tendency 

Generasi Z tampaknya memiliki dominasi atas tren belanja online dibandingkan dengan generasi yang 

lebih tua. Survei Katadata Insight Center (KIC) menemukan bahwa mayoritas atau lebih dari 35% 

responden generasi Z (kelahiran 1997-2005) mengaku lebih sering berbelanja secara online daripada 

secara offline. Sementara itu, proporsi generasi Y atau millennial (kelahiran 1981-1996), yang memiliki 

kebiasaan serupa, hanya 32%, dan generasi X (kelahiran 1967-1980) hanya 25% dari total 

responden.Penelitian ini menggunakan metode kuantitatif. Penelitian ini mengumpulkan data 

menggunakan instrumen penelitian dan kemudian menganalisis data secara kuantitatif atau statistik 

untuk menguji hipotesis yang telah ditetapkan (Sugiyono, 2013:8) Penelitian ini menggunakan metode 

survey. Metode survey adalah metode metode yang memberikan kuisoner atau skala pada satu sampel 

untuk mendeskripsikan sikap, opsi, perilaku, atau karakteristik responden (Alsa, 2014).hasil uji 

reliabilitas menggunakan Alpha Cronbach untuk mengukur skala Impulse Buying Tendency 

menunjukkan hasil 0,924 berarti reliabel. skala Discounted Price menunjukkan hasil 0,757 diartikan 

skala tersebut reliabel. variabel Impulse Buying Tendency memiliki nilai 0,677 berarti berdistribusi 

normal. nilai VIF variabel harga diskon 1.021 dan nilai toleransi variabel harga diskon 0.980 lebih besar 

dari 0.10, tidak ada multikolinearitas. disimpulkan terdapat pengaruh antara discounted price dan self 

esteem dengan impulse buying tendency pada siswa-siswi kelas X SMA Nahdlatul Ulama 1 Gresik. 

Selain itu, analisis regresi menunjukkan adanya pengaruh positif antara self esteem terhadap impulse 

buying  tendency. Dari temuan ini, bahwa faktor-faktor seperti harga diskon dan self esteem memberikan 

peran penting dalam perilaku belanja impulsif pada remaja. 

Kata kunci : Discounted Price, Self Esteem, Impulse Buying Tendency. 
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ABSTRACT 

 

Anggita Putri Nur Sholichah (200701013) 2024. University of Muhammadiyah Gresik. The 

Effect Discounted Price and Self Esteem on Impulse Buying Tendency in Nahdlatul Ulama 

1 Gresik high school. 

Generation Z seems to have dominance over online shopping trends compared to older generations. The 

Katadata Insight Center (KIC) survey found that the majority or more than 35% of generation Z 

respondents (born 1997-2005) claimed to shop online more often than offline. Meanwhile, the proportion 

of generation Y or millennials (born 1981-1996), who have similar habits, is only 32%, and generation 

X (born 1967-1980) is only 25% of the total respondents.This research uses quantitative methods. This 

research collects data using research instruments and then analyzes the data quantitatively or 

statistically to test the hypothesis that has been set (Sugiyono, 2013: 8) This research uses a survey 

method. The survey method is a method of giving a questionnaire or scale to a sample to describe the 

attitudes, options, behavior, or characteristics of respondents (Alsa, 2014). the results of the reliability 

test using Cronbach's Alpha to measure the Impulse Buying Tendency scale show the results of 0.924, 

which means reliable. the Discounted Price scale shows the results of 0.757, which means that the scale 

is reliable. The Impulse Buying Tendency variable has a value of 0.677, which means normal 

distribution. the VIF value of the discounted price variable is 1.021 and the tolerance value of the 

discounted price variable is 0.980 greater than 0.10, there is no multicollinearity. it is concluded that 

there is an influence between discounted price and self esteem with impulse buying tendency in class X 

students of SMA Nahdlatul Ulama 1 Gresik. In addition, regression analysis shows a positive influence 

between self esteem on impulse buying tendency. From these findings, that factors such as discounted 

price and self esteem provide an important role in impulse shopping behavior in adolescents. 

Keywords : Discounted Price, Self Esteem, Impulse Buying Tendency 
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