
94

DAFTAR PUSTAKA

Assael, H. (2004). 'Consumer Behavior and Marketing Action,' 6th Ed, Cincinnati
OH; South Western College Publishing

Bansal, Harvis S. and Peter A. Voyer. World-of-mouth Processes Within a
Services Purchase Decision Context. Journal of Service Research, 2000,
3(2):166-177

Bush G, Valera EM, Seidman LJ (2005): Functional neuroimaging of
attentiondeficit/hyperactivity disorder: a review and suggested future
directions. Biol Psychiatry 57:1273–1284

Chatrin dan Karlina, (2006) Are Product a Beliefs the Only Mediator of
Advertising Effects on Brand Attitude

Ernawati Wiwin, 2010, Analisis pengaruh brand switching konsumen dalam
pembelian produk handphone dikecamatan kebomas gresik. Fakultas
ekonomi universitas muhammadiyah gresik

Ginting Nembah F. Hartimbul. 2011.Manajemen Pemasaran. CV. Yrama Widya,
Bandung

Hoyer, W. D. & Ridgway, N. M. (1984). "Variety Seeking As an Explanation for
Exploratory Purchase Behavior: A Theoretical Model," Advances in
Consumer Research Vol. 11, 114-119

Junaedy, S. & Dharmmesta, B. S. (2002). 'The Influence of Consumer
Dissatisfaction, Characteristics Product Category, and Variety Seeking on
Brand Switching,' Journal of Economics and Business Indonesia Vol. 17
No.17(1), 91-10

Kotler, Philip. (2003). Manajemen Pemasaran Edisi 2. Indeks, Jakarta

Kotler, p. & Armstrong.(2007). Prinsip-prinsip pemasaran. Jilid satu. Edisi 08.
Alih bahasa Damos Sihombing,M.B.A Molan. Jakarta: Indeks

Kotler, Keller. (2007). Manajemen Pemasaran2 Edisi keduabelas. Jakarta : PT
Indeks

Kotler, P. & Keller, K. L. (2009). Marketing Management 13th Ed. Upper Saddle
River, New Jersey: Pearson Education, Inc

Kotler.Philip dkk. 1999. Manajemen Pemasaran Perspektif Asia.Andi Yogyakarta



95

Kusumaningtyas Tri Erfani. 2013. Analisis pengaruh psikologis konsumen
terhadap keputusan pembelian smartphone Balckberry. Fakultas Ekonomi
dan Bisnis Universitas Diponogoro Semarang

Laczniak, Russell N., Thomas E. DeCarlo and Carol M. Motley. Retail Equity
Perceptions and Consumers’ Processing of Negative Word of Mouth
Communication. Journal of Marketing Theory and Practice,1996,4 (4):37–
48

Laksana Fajar. 2008. Manajemen Pemasaran Edisi pertama, Graha Ilmu

Lam, T., T. Baum, and R. Pine. Moderating Effect on New Employee’s Job
Satisfaction and Turnover Intentions: The Role of Subjective Norm. Annals
of Tourism Research, 2003, 30(1), 160-177

Richins, M.L. (1983), Negative word-of-mouth by dissatisfied consumers: a pilot
study. Journal of Marketing, Vol. 47 Issue 1, 68-78.

Septiani Winna. 2011. Pengaruh harga, promosi dan kualitas produk terhadap
keputusan konsumen dalam melakukan perpindahan merek dari Dunkin’
Donuts ke J.CO Donuts diwilayah Bekasi Barat. Institut Bisnis dan
Informatika. Jakarta

Setiyaningrum, A. (2007). 'Effect of Consumer Dissatisfaction and Needs Variety
Seeking Decision on Brand Switching,' Thesis Faculty of Economics and
Business UGM Yogyakarta (unpublished). Zuckerman, M., Kolin, E. A.;
Price, L. & Zoob, I. (1964), "Development of a Sensation Seeking Scale,"
Journal of Consulting Psychology, 28, 477-82

Singarimbun,1989, The Change Seeker Index: A Measure of the Need for
Variable Stimulus Input," Psychological Reports, 14, 919-24.

Sugiyono, (1999), Metode Penelitian Kuantitatif, Kualitatif dan R & D, Penerbit
Alfabeta, Bandung

Sugiyono, (2008), Metode Penelitian Kuantitatif, Kualitatif dan R & D, Penerbit
Alfabeta, Bandung

Sumardy. (2011). The Power of Word of Mouth Marketing. Jakarta. Gramedia
Pustaka Utama

Yanatri Veni. 2013. Pengaruh words of mouth communication, customer
dissatisfaction, variety seeking dan subjective norm terhadap brand
switching pada PT. Bank Rabobank Internasional Indonesia cabang Tanah
Abang. School of Business Management. Binus University



96

www.beritateknologi.com/sejarah-perkembangan-handphone-pintar-samsung

www.Gultomhans.wordpress.com/2013/0108sejarah-smartphone-Blackberry-dan-
Samsung

www.teknoflas.com/data-penjualan-produk-handphone-tahun-2013


