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ABSTRAK  

Penelitian ini bertujuan untuk mengetahui pengaruh Perceived Ease of Use, Perceived 

Usefulness, dan User Satisfaction terhadap Continuance Intention dalam bertransaksi 

dengan dompet digital Shopeepay pada Generasi Z di Kecamatan Kebomas. Jenis penelitian 

yang digunakan adalah kuantitatif. Data yang digunakan dalam penelitian ini adalah data 

primer yang diperoleh dari responden. Teknik pengumpulan data ini dilakukan dengan 

menyebarkan kuesioner. Kuesioner disebarkan secara offline dan online. Populasi yang 

digunakan dalam penelitian ini adalah generasi Z laki-laki atau perempuan di Kecamatan 

Kebomas dengan rentang usia 16 hingga 23 tahun yang pernah menggunakan alat 

pembayaran dompet digital Shopeepay saat melakukan transaksi. Sampel yang digunakan 

dalam penelitian ini sebanyak 110 responden. Hasil penelitian menunjukkan bahwa 

variabel Perceived Ease of Use tidak berpengaruh terhadap Continuance Intention dalam 

bertransaksi dengan dompet digital Shopeepay pada generasi Z di Kecamatan Kebomas. 

Sedangkan variabel Perceived Usefulness dan User Satisfaction berpengaruh terhadap 

Continuance Intention dalam bertransaksi dengan dompet digital Shopeepay pada generasi 

Z di Kecamatan Kebomas.  

Kata Kunci : Percieved Ease of Use, Perceived Usefulness, User Satisfaction, 

Continuance Intention  
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ABSTRAK  

This research aims to determine the influence of Perceived Ease of Use, Perceived 

Usefulness, and User Satisfaction, on Continuance Intention in transactions with the 

Shopeepay digital wallet among Generation Z in Kebomas District. The type of research 

used is quantitative. The data used in this research is primary data obtained from 

respondents. This data collection technique is carried out by distributing questionnaires. 

Questionnaires were distributed offline and online. The population used in this research is 

Generation Z men or women from Kebomas District ranging from ages 16 to 23 years who 

have used the Shopeepay digital wallet payment tool when making transactions. The 

sample used in this research was 110 respondents. The research results show that the 

Perceived Ease of Use variable has no effect on Continuance Intention in transactions with 

the Shopeepay digital wallet among Generation Z in Kebomas District. Meanwhile, the 

Perceived Usefulness and User Satisfaction variables influence Continuance Intention in 

transactions with the Shopeepay digital wallet among Generation Z in Kebomas District.  

Kata Kunci : Percieved Ease of Use, Perceived Usefulness, User Satisfaction, 

Continuance Intention 


