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Mohammad Hafid Fatoni, 210302055, Peran Komite Audit dan Diversity 

Gender Dalam Memoderasi Hubungan CSR Terhadap Nilai Perusahaan, 

Akuntansi, Fakultas Ekonomi dan Bisnis, Universitas Muhammadiyah Gresik, 

……… 

ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis bagaimana pengaruh Corporate Social 

Responsibility terhadap nilai perusahaan. Serta mengetahui apakah peran komite 

audit dan gender diversity memoderasi hubungan antara Corporate Social 

Responsibility dengan nilai perusahaan. Sampel penelitian menggunakan 58 

perusahaan bahan baku yang terdaftar di BEI. Data dianalisis dengan menggunakan 

analisis deskriptif dan analisis regresi linier sederhana. Hasil analisis menunjukkan 

bahwa Corporate Social Responsibility berpengaruh positif signifikan terhadap 

nilai perusahaan. Sedangkan, komite audit dan diversity gender sebagai variabel 

moderasi tidak dapat memoderasi hubungan antara Corporate Social Responsibility 

terhadap nilai perusahaan. Temuan ini menunjukkan bahwa perusahaan perlu 

meningkatkan pengungkapan dan pelaksanaan program CSR secara konsisten 

sebagai bagian dari strategi korporasi, mengingat CSR terbukti mampu 

memberikan nilai tambah bagi perusahaan melalui peningkatan persepsi positif dari 

investor dan pemangku kepentingan. 
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Mohammad Hafid Fatoni, 210302055, The Role of Audit Committee and 

Gender Diversity in Moderating the Relationship between CSR and Company 

Value, Accounting, Faculty of Economics and Business, Muhammadiyah 

University of Gresik, ……… 

ABSTRACT 

 

This study aims to analyze how Corporate Social Responsibility influences 

company value. And to find out whether the role of the audit committee and gender 

diversity moderate the relationship between Corporate Social Responsibility and 

company value. The research sample used 58 raw material companies listed on the 

IDX. Data were analyzed using descriptive analysis and simple linear regression 

analysis. The results of the analysis show that Corporate Social Responsibility has 

a significant positive effect on company value. Meanwhile, the audit committee and 

gender diversity as moderating variables cannot moderate the relationship between 

Corporate Social Responsibility and company value. These findings indicate that 

companies need to increase disclosure and implementation of CSR programs 

consistently as part of their corporate strategy, considering that CSR has been 

proven to provide added value to companies by increasing positive perceptions from 

investors and stakeholders. 


