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 ABSTRAKSI  

 

 

Luberi sukariyono 07321005, Pengaruh Profitabilitas terhadap Corporate Social 

Responsibility dengan Kepemilikan Manajemen sebagai Variabel Moderasi, 

Fakultas Ekonomi, Program Studi Akuntansi, Universitas Muhammadiyah Gresik, 

Juli 2013 

 

Penelitian ini bertujuan untuk menguji pengaruh profitabilitas terhadap corporate 

social responsibility dengan kepimilikan manajemen sebagai variabel moderasi. 

Penelitian dilakukan dengan menguji pengaruh profitabilitas sebagai variabel 

independen, terhadap corporate social responsibility sebagai variabel dependen, 

dan kepemilikan manajemen sebagai variabel moderasi. 

Sampel yang digunakan dalam penelitian ini berjumlah 30 perusahaan 

yang terdaftar di Bursa Efek Indonesia (BEI) dan terdaftar di bursa LQ 45 selama 

tahun 2010-2011 sehingga didapat 60 sampel. Sampel ini dipilih dengan 

menggunakan metode purposive sampling. Penelitian ini merupakan model 

kuantitatif dengan menggunakan metode analisis regresi berganda. 

Hasil penelitian ini menunjukkan bahwa profitabilitas berpengaruh 

terhadap pengungkapan corporate social responsibility, sedangkan kepemilikan 

manajemen sebagai variabel moderasi berpengaruh negatif terhadap hubungan 

antara profitabilitas dengan corporate social responsibility. 

 

 

Kata kunci: Profitabilitas, Corporate Social Responsibility, Kepemilikan 

Manajemen 
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ABSTRACT 

 

 

Luberi Sukariyono 07321005, the profitability effect on corporate social 

responsibility with ownership management  as moderation variable, Accounting 

Department, Faculty of Economics, Muhammadiyah University of Gresik, July 

2013. 

 

This study intends to examine the influence of profitability on corporate social 

responsibility with ownership management as a moderating variable. The study 

was conducted by testing the effect of profitability as an independent variable, the 

corporate social responsibility as the dependent variable, and ownership 

management as a moderating variable. 

 The samples used in this study were 30 companies listed on the Indonesia 

Stock Exchange (BEI) and joined on the stock LQ 45 during 2010-2011 in order 

to get 60 samples. These samples were selected using purposive sampling method. 

This research is quantitative models using multiple regression analysis. 

The results indicate that the profitability was having effect on Corporate 

Social Responsibility disclosure.  Meanwhile, ownership management as a 

moderating variable has negative effect toward the relationship between 

profitability and Corporate Social Responsibility . 

 

 

 

Keywords: Profitability , Corporate Social Responsibility, Ownership 

Management. 

 
 

 

 

 

 

 

 

 

 

 


