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Abstrak 

 

Songkok ataukopyahmerupakansebuahtambahanpemanisdalamberibadahkhususnya 

di Indonesia. 

Ketidaksesuaiansongkokdenganktriteriakeinginankonsumenmerupakan salah 

satukendaladalamupayameningkatkankualitasproduk songkok tersebut. 

Akibatdarisongkok yang tidaksesuaidengankeinginankonsumen, 

mengakibatkankonsumentidakmerasapuasterdahapproduktersebut 

dandapatmengakibatkanpelangganberalihkeproduk lain yang 

sudahsesuaidengankriteriakonsumen. 

Dalampenelitianinimembahastentanganalisakualitasproduk songkok di salah 

satuperusahaan,analisaproduksongkok yang 

berkualitassesuaidenganatributkeinginankonsumen dan 

sesuaidenganpengkatagorian Model Kano.Metode yang digunakandalamAnalisa 

songkokmenggunakanmetodepengkatagorian Model Kano dan QFD (Quality 

Function Deployment). Untuk data Kano dan 

QFDmenggunakanpenyebaranprakuisionerpendahuluanuntukmencaripengkatagoria

nkonsumen dan 

selanjutmyapenyebarankuisioneruntukatributproduksongkok,kemudiandilakukanpe

nyebarankuisionerkeduauntukmengetahuitingkatkepentingan dan 

kepuasanatributproduksongkok 

sertapenyebarankuisioneruntukmengetahuikepuasan dan kepentinganpesaing. 

Untuk data penyebarankuisionerdilakukanpenyebaransebanyak90 

darikonsumenmaupunpelanggan. 

Berdasarkanpengolahan data kuisionerdenganbantuanMetodeKano dan metode 

QFD (QualityFunction Deployment) makadidapatkankebutuhan yang 

diinginkankonsumenberdasarkanurutanraw weightkonsumendari yang 

pertamasampai yang terakhirlabel merk songkok (0,087). 
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Abstract 

 

Songkok or kopyah is an additional sweetener in worship, especially in Indonesia. 

The incompatibility of songkok with the criteria of consumer desire is one of the 

obstacles in an effort to improve the quality of the songkok product. As a result of 

the songkok is not in accordance with the wishes of consumers, resulting in 

consumers do not feel satisfied to these products and can lead customers to switch 

to other products that are in accordance with consumer criteria. 

In this study discusses the quality analysis of songkok products in one company, 

analyzing the quality of the songkok products in accordance with the attributes of 

consumer desires and in accordance with the categorization of Kano Method. The 

method used in the analysis of songkok using Kano Method and QFD (Quality 

Function Deployment) method of categorizing. For Kano and QFD data using pre-

dispatch prakuesioner preliminary to find consumer categorization and 

subsequently distributing questionnaires for product attribute of songkok, then 

conducted the second questionnaire distribution to know the level of importance 

and satisfaction of product attribute of songkok and spreading of questioner to 

know satisfaction of product attribute of songkok and spreading of quentioner to 

know satisfaction and competitor interest. For the distribution of questionnaires 

distributed 90 from consumer and customer. 

Based on data processing of questionnaire with Kano method and QFD method 

(Quality Function Deployment), it was found that consumers need demand based 

on consumer raw weight sequence from the first until the last label of songkok 

brand (0,087). 
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