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ABSTRAKSI 

Penelitian ini bertujuan untuk mengetahui pengaruh pengungkapan corporate 

social responsibility, struktur modal, sales growth, dan ukuran perusahaan 

terhadap profitabilitas. Sampel diambil dengan menggunakan teknik purposive 

sampling berjumlah 28 perusahaan pada perusahaan manufaktur yang terdaftar di 

Bursa Efek Indonesia tahun 2016-2018. Teknik analisis data yang digunakan 

statistik deskriptif, uji asumsi klasik, dan analisis regresi linier berganda. Hasil 

penelitian menunjukkan bahwa pengungkapan corporate social responsibility, dan 

sales growth, tidak berpengaruh terhadap profitabilitas. Sedangkan struktur modal 

dan ukuran perusahaan berpengaruh terhadap profitabilitas. 

 

Kata kunci: Pengungkapan Corporate Social Responsibility (CSR), Struktur 

Modal, Sales Growth, Ukuran Perusahaan, Profitabilitas 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

ABSTRACT 

 

This research aims to determine the effect of corporate social responsibility 

disclosure, capital structure, sales growth, and campany size on profitability. The 

samples were taken by using purposive sampling technique consist of 28 

companies of manufacturing companies listed on indonesia stock exchange 2016-

2018. The data analysis technique used is descriptive statistic, classic assumption 

test, and multiple regression analysis. The result of the research show that of 

corporate social responsibility disclosure, and sales growth, did not effect the 

profitability. While the capital structure and company size had effect on the 

profitability. 

 

Keywords: Corporate Social Responsibility (CSR) Disclosure, Capital Structure, 

Sales Growth, Company Size, Profitability 
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