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Abstraksi

Penelitian ini bertujuan untuk mengetahui pengaruh langsung Kesadaran Merek,
Atribut Produk, dan Iklan terhadap Minat Beli Suzuki Karimun Wagon R Pada
PT.UMC Gresik. Data penelitian menggunakan penyebaran kuisioner kepada 100
responden yang pernah datang di PT.UMC Gresik. Pengujian menggunakan
analisis regresi linier berganda pada SPSS. Hasil menunjukkan bahwa Kesadaran
Merek berpengaruh secara positif terhadap Minat Beli Suzuki Karimun Wagon R,
Atribut Produk berpengaruh secara positif terhadap Minat Beli Suzuki Karimun
Wagon R, Iklan berpengaruh secara positif terhadap Minat Beli Suzuki Karimun
Wagon R.

Kata Kunci :Kesadaran Merek, Atribut Produk, Iklan



Desy Sulistiawati, 15312003 Effects of Brand Awareness, Product Attributes,
and Advertisements on Interest in Buying Suzuki Karimun Wagon R At
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Abstraction

This study aims to determine the direct effect of Brand Awareness, Product
Attributes, and Advertisements on the Interest in Buying Suzuki Karimun Wagon R
at PT.CUMC Gresik. The research data used questionnaire distribution to 100
respondents who had come to PT.CUMC Gresik. The test uses multiple linear
regression analysis on SPSS. The results show that Brand Awareness positively
influences the Purchase Interest of Suzuki Karimun Wagon R, Product Attributes
have a positive effect on the Interest in Buying Suzuki Karimun Wagon R,
Advertising has a positive effect on the Suzuki Karimun Wagon R. Interest in
Buying.

Keywords: Brand Awareness, Product Attributes, Advertisements
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