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Abstraksi

Penelitian ini bertujuan untuk mengetahui pengaruh langsung Online Trust, Prior
Online Purchase Experience, dan Promosi terhadap Online Repurchase Intention
pada Shopee.co.id. Data penelitian menggunakan penyebaran kuisioner kepada 96
responden yang pernah melakukan transaksi di shopee. Pengujian menggunakan
analisis regresi linier berganda pada SPSS. Hasil menunjukkan bahwa online trust
berpengaruh terhadap online repurchase intention, prior online purchase
experience berpengaruh terhadap online repurchase intention, promosi tidak
berpengaruh terhadap online repurchase intention.

Kata Kunci : Online Trust, Prior Online Purchase Experience, Promosi, Online

Repurchase Intention
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Abstract

This study aims to determine the direct influence of Online Trust, Prior Online
Purchase Experience, and Promotion on Online Repurchase Intention at
Shopee.co.id. The research data used a questionnaire distribution to 96
respondents who had done transactions at shopee. The test uses multiple linear
regression analysis on SPSS. The results show that online trust has an effect
toward online repurchase intention, prior online purchase experience has an
effect toward online repurchase intention, promotion has no significant effect on
online repurchase intention.

Keywords: Online Trust, Prior Online Purchase Experience, Promotion, Online
Repurchase Intention
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