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Abstract

This study aims to determine whether there is any effect of Corporate Social
Responsibility Disclosure of Earnings Response Coefficient. By using a sample of
30 manufacturing companies listed d Indonesia Stock Exchange during the years
2008 to 2010. The data is secondary data sources with this type of documentary
data. The main variables of this study is the Corporate Social Responsibility
Disclosure (CSRI) and the Earnings Response Coefficient (ERC). Hypothesis
testing tool used is a simple linear regression analysis. These results indicate that
there is no significant effect of Corporate Social Responsibility Disclosure (CSRI)
to Earning Response Coefficient (ERC). This is because the testing of the
influence of variable CSRI and ERC t test significance value of 0,060 is greater
than the significant level () 0,05.

Keywords : Corporate Social Responsibility Disclosure, Earning Response
Coefficient, CAR, Unexpected Earnings.
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Abstraksi

Penelitian ini bertujuan untuk mengetahui apakah terdapat pengaruh Corporate
Social Responsibility Disclosure terhadap Earning Response Coefficient. Dengan
menggunakan sampel sebanyak 30 perusahaan manufaktur yang terdaftar d Bursa
Efek Indonesia selama tahun 2008 sampai dengan 2010. Sumber datanya adalah
data sekunder dengan jenis data dokumenter. Variabel utama penelitian ini adalah
Corporate Social Responsibility Disclosure (CSRI) dan Earning Response
Coefficient (ERC). Alat pengujian hipotesis yang digunakan adalah dengan
analisis regresi linier sederhana. Hasil penelitian ini menunjukkan bahwa tidak
terdapat pengaruh yang signifikan antara Corporate Social Responsibility
Disclosure (CSRI) terhadap Earning Response Coefficient (ERC). Hal ini
dikarenakan pengujian pengaruh variabel CSRI terhdap ERC menghasilkan nilai
signifikansi Uji t sebesar 0,060 yang lebih besar dari tingkat signifikan () 0,05.

Kata kunci : Corporate Social Responsibility Disclosure, Earning Response
Coefficient, CAR, Unexpected Earnings
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