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HUBUNGAN IKLAN OBAT FLU DI TELEVISI TERHADAP
TINDAKAN SWAMEDIKASI PADA PASIEN DI APOTEK
K-24 BALONGSARI TAMA SURABAYA

KIKI ANDRIANI

ABSTRAK

Swamedikasi adalah upaya seseorang dalam mengobati gejala sakit atau
penyakit tanpa berkonsultasi dengan dokter terlebih dahulu. Data aktual
SUSENAS-BPS (2017) menunjukkan bahwa 69,43% masyarakat yang sakit di
Indonesia melakukan swamedikasi sebagai usaha pertama menanggulangi
penyakitnya. Menurut Badan Pengawas Obat dan Makanan (2012), sebanyak 565
(23,88%) iklan dari total 2.366 iklan obat yang beredar tidak memenuhi ketentuan
peraturan periklanan. Penelitian ini bertujuan untuk mengetahui hubungan iklan
obat flu terhadap tindakan swamedikasi pada pasien di Apotek K-24 Balongsari
Tama. Penelitian ini merupakan jenis penelitian deskriptif dengan pendekatan
kuantitatif. Populasi penelitian ini adalah semua pasien yang membeli obat flu di
Apotek K-24 Balongsari Tama selama bulan Juni 2020. Besar sampel adalah 55
dan teknik sampling yang digunakan adalah purposive sampling. Instrumen
penelitian pengumpulan data menggunakan kuesioner, kemudian dianalisis
menggunakan korelasi Spearman Rank. Hasil korelasi antara iklan obat flu di
televisi dan pemilihan obat flu secara swamedikasi menunjukkan bahwa terdapat
hubungan antara iklan obat flu di televisi dan pemilihan obat flu secara
swamedikasi dengan kategori lemah yang ditunjukkan dengan nilai koefisien
korelasi yang diperoleh yaitu 0,284.

Kata kunci: Iklan obat, swamedikasi, flu



THE CORELLATION OF FLU MEDICINE ADVERTISING IN
TELEVISION ON SELF -MEDICATION IN K-24
BALONGSARI TAMA SURABAYA PHARMACY

KIKI ANDRIANI

ABSTRACT

Self-medication is a person's attempt to treat symptoms of illness or
disease without consulting a doctor first. The actual data of SUSENAS-BPS (2017)
shows that 69.43% of people who are sick in Indonesia are doing self-medication
as the first attempt to overcome their disease. According to the Food and Drug
Supervisory Agency (2012), as many as 565 (23.88%) advertisements from a total
of 2,366 drugs advertisements in circulation did not meet the advertising regulations.
This study aims to determine the relationship between flu drug advertising and self-
medication in patients at the K-24 Balongsari Tama Pharmacy. This research is a
descriptive type with a quantitative approach. Population of this study were all
patients who bought cold medicine at the K-24 Balongsari Tama Pharmacy during
June 2020. Sample size was 55, the sampling technique used was purposive
sampling. Data collection method using questionnaire, and data analysis in this
study using the Spearman Rank correlation. The results of the correlation between
advertising flu drugs on television and the selection of flu drugs by self-medicated
shows that there is a relationship between the advertising of cold medicines on
television and the selection of cold medicines by self-medication with a weak
category as indicated by the correlation coefficient value obtained is 0.284.

Keywords: Drug advertisement, self-medication, Influenza
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