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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui Pengaruh Promosi, Harga, Lokasi, 

Kualitas Bangunan, dan Fasilitas Terhadap Keputusan Pembelian Rumah di 

Gresik Residence. Menggunakan metode sampling jenuh merupakan teknik 

penentuan sampel bila semua anggota populasi digunakan sebagai sampel. Jumlah 

sampel yang digunakan dalam penelitian ini sebanyak 46 responden. Teknik 

analisis untuk menguji hipotesis menggunakan Statistical Package for the Social 

Sciences (SPSS). Teknik analisa data menggunakan analisis regresi linier 

berganda. Hasil dari penelitian ini menunjukkan bahwa Promosi, Harga, Lokasi, 

Kualitas Bangunan, dan Fasilitas berpengaruh signifikan secara parsialterhadap 

keputusan pembelian perumahan Gresik Residence. 
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ABSTRACT 

 

This study aims to determine the effect of promotion, price, location, quality of 

buildings, and facilities on house purchase decisions at Gresik Residence. Using 

a saturated sampling method is a sampling technique when all members of the 

population are used as samples. The number of samples used in this study were 

46 respondents. The analysis technique for testing the hypothesis uses the 

Statistical Package for the Social Sciences (SPSS). The data analysis technique 

used multiple linear regression analysis. The results of this study indicate that 

Promotion, Price, Location, Building Quality, and Facilities have a partially 

significant effect on the purchase decision of Gresik Residence housing. 

 

Keywords: Price Promotion, Location, Building Quality, Facilities. 


