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Lilis indah rohmawati, 16312099, pengaruh store atmosphere, kualitas layanan 
dan brand image terhadap kepuasan pelanggan di matahari department store 
Lilis Indah Rohmawati , 16312099, Pengaruh Store Atmosphere, Kualitas 
Layanan Dan Brand Image Terhadap Kepuasan Pelanggan Di Matahari 
Department Store Plaza Kabupaten Gresik. Manajemen, Fakultas Ekonomi dan 
Bisnis, Universitas Muhammadiyah Gresik, Agustus, 2020. 

 
 
 

Abstraksi 
 
 
 
Kemajuan di bidang perekonomian selama ini telah banyak membawa 
Perkembangan yang pesat dalam bidang usaha dagang dan membawa perubahan 
besar dalam pasar ritel indonesia. Penelitian ini bertujuan untuk  melakukan 
pengujian Pengaruh Store Atmosphere, Kualitas Layanan Dan Brand Image 
Terhadap Kepuasan Pelanggan Di Matahari Department Store Plaza Kabupaten 
Gresik. Penelitihan ini menggunakan pendekatan kuantitatif. Data penelitihan 
dikumpulkan dengan penyebaran kuesioner kepada 100 responden yang 
berkunjung di matahari department store plaza kabupaten gresik. Teknik analisis 
data yang digunakan adalah analisis regresi linier berganda. Maka peneliti dapat 
menyimpulkan bahwa hasil ppengujianstore atmosphere, kualitas layanan dan 
brand imagea secara parsial berpengaruh signifikan terhadap Kepuasan Pelanggan 
di matahari department store plaza kabupaten gresik. 
 
 
 
Kata Kunci : Store Atmosphere, Kualitas Layanan, Brand Image, Kepuasan 
Pelanggan 
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Lilis Indah Rohmawati, 16312099, The Effect of Store Atmosphere, Service 

Quality and Brand Image on Customer Satisfaction at Matahari Department Store 

Plaza Gresik Regency. Management, Faculty of Economics and Business, 

Muhammadiyah University Gresik, August, 2020. 

 

Abstract 

 

Progress in the economy has so far brought a lot of rapid developments in the field 

of trading business and brought great changes in the Indonesian retail market. This 

study aims to test the effect of Store Atmosphere, Service Quality and Brand Image 

on Customer Satisfaction at Matahari Department Store Plaza Gresik Regency. This 

research uses a quantitative approach. Research data were collected by distributing 

questionnaires to 100 respondents who visited the Matahari Department Store Plaza 

Gresik Regency. The data analysis technique used is multiple linear regression 

analysis. Then the researchers can conclude that the results of the atmosphere 

testing, service quality and brand image partially have a significant effect on 

customer satisfaction at Matahari Department Store Plaza, Gresik Regency. 
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