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Zarie Akhmad Rosyadi, 16312025, Pengaruh Harga dan Kualitas Pelayanan Terhadap
Keputusan Pembelian Layanan Umroh Di PT. Mabruro Tour And Travel Cabang
Gresik. Manajemen, Fakultas Ekonomi dan Bisnis, Universitas Muhammadiyah Gresik, Juli,
2020.

ABSTRAK

Penelitian ini bertujuan melakukan pengujian pengaruh harga dan kualitas pelayanan terhadap
keputusan pembelian layanan umroh di pt. mabruro tour and travel cabang gresik. Pengambilan
sampel dilakukan dengan metode sampling insidental. Sampel yang digunakan merupakan
konsumen mabruro tour and travel dengan jumlah 260 sampel. Pengujian dilakukan dengan
menggunakan regresi linear berganda. Hasil penelitian menunjukkan bahwa variabel harga dan
kualitas pelayanan dapat mempengaruhi keputusan pembelian.

Kata kunci :  Harga, Kualitas Pelayanan, Keputusan Pembelian.



Zarie Akhmad Rosyadi, 16312025, The Influence Of Price And Quality Of Service On
Purchaseing Decision of Umroh Services At PT. Mabruro Tour And Travel Branch Of

Gresik. Management, Faculty of Economics and Business, University of Muhammadiyah
Gresik, July, 2020.

ABSTRACT

This research aims to conduct a test The Influence Of Price And Quality Of Service On
Purchaseing Decision of Umroh Services At PT. Mabruro Tour And Travel Branch Of Gresik.
Sampling in this research with incidental sampling methods. The samples used were Mabruro
tour and travel consumers with a total of 260 samples. Testing was conducted using multiple
linear regression. The results showed that variable prices and service quality can influence
purchasing decisions.

Keywords: Price, Service Quality, Decision Buying.
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