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Universitas Muhammadiyah Gresik, 22 Juli 2020

Abstrak

Meningkatnya sebuah usaha atau bisnis berdampak kepada persaingan yang ketat.
Salah satunya pada usaha coffee shop di kota Gresik. Di butuhkan strategi
promosi yang efektif untuk menghadapi persaingan usaha coffee shop. Pada
penelitian ini objek yang akan di teliti adalah kedai kopi Gresiknesia yang
menjadikan komunitas seni sebagai strategi promosi. Dengan menggunakan
model EPIC (Emphaty, Persuasi, Impact, Communication), peneliti akan
mengukur sejauh mana efektivitas komunitas seni sebagai strategi promosi di
kedai kopi Gresiknesia. Penelitian ini menggunakan pendekatan kualitatif dengan
metode deskriptif kualitatif. Untuk mengukur efektivitas, peneliti mengambil data
dan informasi dari empat informan kunci dan dua informan non kunci melalui
observasi dan wawancara secara langsung dengan di dukung data dokumentasi.
Hasil dari penelitian ini adalah komunitas seni sangat berperan dalam segi
promosi di kedai kopi Gresiknesia, karena alasan pengunjung datang ke kedai
kopi Gresiknesia adalah untuk menikmati acara disana selain untuk menikmati
kopi. Selain masyarakat Gresik, masyarakat luar kota juga mengenal kedai kopi
Gresiknesia karena komunitas seni. Jadi strategi yang digunakan kedai kopi
Gresiknesia sudah efektif jika di ukur menggunakan EPIC model.

Kata Kunci : Efektivitas, EPIC Model, Strategi Promosi, Komunitas Seni



Rosi Sastrawati, 16311066, Effectiveness Of Art Community As A Promotional
Strategy In Gresiknesia Coffee Shops, Management, Faculty Of Economics And
Business, University Of Muhammadiyah Gresik, 22 June 2020

Abstrack

Increasing an effort or business affects intense competition. One of them is in the
coffee shop business in Gresik City. In need of effective promotion strategy to face
the competition of the coffee shop. In this research the object to be meticulously is
the Gresiknesia coffee shop that makes the art community as a promotional
strategy. Using an EPIC model (Emphaty, Persuasion, Impact, Communication),
researchers will measure the effectiveness of the art community as a promotional
strategy at Gresiknesia coffee shop. The study uses a qualitative approach with
qualitative descriptive methods. To measure effectiveness, researchers take data
and information from four key informant and two non-key informant through
observation and interviews directly with the support of documentation data. The
result of the study was that the art community was instrumental in the promotion
at the Gresiknesia coffee shop, because the reason visitors came to Gresiknesia
coffee shop was to enjoy the event there in addition to enjoying coffee. In addition
to the Gresik people, people outside the city also know the Gresiknesia coffee
shop because of the art community. So the strategy used in Gresiknesia coffee
shop is already effective if measured using EPIC models.

Keywords: effectiveness, EPIC Model, promotion strategy, community art
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