
LAMPIRAN 1 

KUESIONER 

Responden yang tehormat, 

Kuesioner ini dirancang untuk mengetahui tingkat kesediaan mahasiswa di 

Gersik untuk membeli pakaian buatan negeri sendiri, informasi yang anda berikan 

akan sangat membantu saya untuk melakukan penelitian dalam rangka 

penyusunan tugas akhir. Karena anda yang dapat memeberikan gambaran riil 

tentang diri anda, saya meminta anda untuk merespon pertanyaan secara terbuka 

dan jujur. 

Respon anda akan dijaga kerahasiaannya, hanya saya yang akan 

mengakses segala informasi yang telah anda berikan. Terimah kasih atas waktu 

dan kerja sama anda. Saya sangat menghargai bantuan anda dalam memperlancar 

penelitian ini. 

Sebelum mengisi kuesioner saya berharap anda mengisi data diri anda di bawah 

ini: 

Tentang Diri Anda 

1. Apakah anda  : a. Laki-laki  b. Perempuan 

2. Usia   : tahun 

3. Pernakah anda membeli pakaian domestik? 

a. Pernah 

b. Tidak pernah 

(jika jawaban tidak pernah maka hentikan mengisi kuesioner) 

4. Pendapatan bersih anda tiap bulannya (bila belum berpenghasilan, maka 

uang saku anda setiap bulan) 

a. > 100 ribu 

b. < 500 ribu 



c. 500 ribu - < 1 juta 

d. 1 juta - < 1,5 juta 

e. 1,5 juta - < 2 juta  

f. > 2 juta 

Petunjuk pengisian: lingkarilah angka yang paling sesuai dengan penilaian 

anda pada masing-masing pernyataan berikut. Sebelum mengisi bacalah petunjuk 

pada setiap bagian. 

Bagian l : Etnosentrisme anda 

Pernyataan berikut berkenaan dengan respon anda terhadap produk domestik 

seberapa setuju atau tidak setujukah anda dengan pernyataan berikut ini? 

No. Pernyataan 

Sangat 

Tidak 

Setuju 

Tidak 

Setuju 

Cukup 

Setuju 
Setuju 

Sangat 

Setuju 

1 

Sebagai orang Indonesia, 

saya bangga membeli 

produk buatan Indonesia 

1 2 3 4 5 

2 

Sebagai orang Indonesia, 

saya cinta  produk buatan 

Indonesia 

1 2 3 4 5 

3 

Bagi saya, membeli 

produk Indonesia dapat 

meningkatkan 

kesejahteraan Negara 

1 2 3 4 5 

 

Bagian ll : conspicuous consumption 

Pernyataan berikut berkenaan dengan hasrat anda untuk menunjukkan 

kemampuan memperoleh barang-barang mewah(> Rp.100.000) kepada orang lain, 

seberapa setuju atau tidak setujukah anda dengan pernyataan berikut ini? 

No. Pernyataan 

Sangat 

Tidak 

Setuju 

Tidak 

Setuju 

Cukup 

Setuju 
Setuju 

Sangat 

Setuju 

1 Saya sangat ingin orang lain tahu 1 2 3 4 5 



bahwa saya mampu memperoleh 

produk mewah yang menunjukkan 

kesuksesan 

2 

Saya sangat ingi orang lain tahu 

bahwa saya mampu memperoleh 

produk mewah yang menunjukkan 

kekayaan 

1 2 3 4 5 

3 

Saya sangat ingi orang lain tahu 

bahwa saya mampu memperoleh 

produk mewah yang menunjukkan  

gengsi 

1 2 3 4 5 

 

 

 

Bagian lll : Product judgment 

Pernyataan berikut berkenaan dengan keyakinan anda akan kualitas pakaian 

buatan Indonesia seberapa setuju atau tidak setujukah anda dengan pernyataan 

berikut ini? 

No. Pernyataan 

Sangat 

Tidak 

Setuju 

Tidak 

Setuju 

Cukup 

Setuju 
Setuju 

Sangat 

Setuju 

1 
Saya yakin desain pakaian buatan 

Indonesia mengikuti mode 
1 2 3 4 5 

2 

Saya yakin pakaian buatan Indonesia 

memiliki kombinasi warna yang 

menarik 

1 2 3 4 5 

3 
Saya yakin pakaian buatan Indonesia 

awet 
1 2 3 4 5 

 

 

Bagian lV : Kesediaan membeli pakaian domestik 

Berdasarkan pernyataan-pernyataan yang telah anda jawab sebelumnya, seberapa 

bersediakah anda membeli pakaian domestik? 

No. Pernyataan 

Sangat 

Tidak 

Setuju 

Tidak 

Setuju 

Cukup 

Setuju 
Setuju 

Sangat 

Setuju 

1 

Jika saya ingin membeli pakaian 

lagi, saya akan mempertimbangkan 

untuk membeli pakaian domestik 

lagi 

1 2 3 4 5 



2 

Jika saya ingin membeli pakaian 

lagi, saya sama sekali tidak akan 

mempertimbangkan untuk membeli 

pakaian non domestik 

1 2 3 4 5 

3 
Saya bersedia membeli pakaian 

domestik lagi 
1 2 3 4 5 

 

  



Lampiran 3 
Data Statistik SPSS ver 15.0 for windows 

Hasil Uji Validitas  

Variabel Consumer Ethnocentrism (X1) 

 
Variabel Conspicuous Consumption (X2) 

 
  

Cor relations

1 -.003 -.181* .391**

.488 .036 .000

100 100 100 100

-.003 1 -.063 .522**

.488 .267 .000

100 100 100 100

-.181* -.063 1 .639**

.036 .267 .000

100 100 100 100

.391** .522** .639** 1

.000 .000 .000

100 100 100 100

Pearson Correlation

Sig. (1-tailed)

N

Pearson Correlation

Sig. (1-tailed)

N

Pearson Correlation

Sig. (1-tailed)

N

Pearson Correlation

Sig. (1-tailed)

N

X1.1

X1.2

X1.3

CONSUMER

ETHNOCENTRISM (X1)

X1.1 X1.2 X1.3

CONSUMER

ETHNOCEN

TRISM (X1)

Correlation is  s ignif icant at the 0.05 level (1-tailed).*. 

Correlation is  s ignif icant at the 0.01 level (1-tailed).**. 

Cor relations

1 -.370** -.173* .247**

.000 .043 .007

100 100 100 100

-.370** 1 -.060 .478**

.000 .278 .000

100 100 100 100

-.173* -.060 1 .609**

.043 .278 .000

100 100 100 100

.247** .478** .609** 1

.007 .000 .000

100 100 100 100

Pearson Correlation

Sig. (1-tailed)

N

Pearson Correlation

Sig. (1-tailed)

N

Pearson Correlation

Sig. (1-tailed)

N

Pearson Correlation

Sig. (1-tailed)

N

X2.1

X2.2

X2.3

CONSPICUOUS

CONSUMPTION (X2)

X2.1 X2.2 X2.3

CONSPICU

OUS

CONSUMP

TION (X2)

Correlation is  s ignif icant at the 0.01 level (1-tailed).**. 

Correlation is  s ignif icant at the 0.05 level (1-tailed).*. 



Variabel Product Judgment (X3) 

 
 
Variabel Willingness To Buy Pakaian Domestik (Y) 

 
 
  

Cor relations

1 -.093 -.168* .483**

.178 .047 .000

100 100 100 100

-.093 1 -.038 .658**

.178 .354 .000

100 100 100 100

-.168* -.038 1 .391**

.047 .354 .000

100 100 100 100

.483** .658** .391** 1

.000 .000 .000

100 100 100 100

Pearson Correlation

Sig. (1-tailed)

N

Pearson Correlation

Sig. (1-tailed)

N

Pearson Correlation

Sig. (1-tailed)

N

Pearson Correlation

Sig. (1-tailed)

N

X3.1

X3.2

X3.3

PRODUCT

JUDGMENT (X3)

X3.1 X3.2 X3.3

PRODUCT

JUDGMENT

(X3)

Correlation is s ignif icant at the 0.05 level (1-tailed).*. 

Correlation is s ignif icant at the 0.01 level (1-tailed).**. 

Cor relations

1 -.036 -.085 .618**

.361 .201 .000

100 100 100 100

-.036 1 -.311** .449**

.361 .001 .000

100 100 100 100

-.085 -.311** 1 .394**

.201 .001 .000

100 100 100 100

.618** .449** .394** 1

.000 .000 .000

100 100 100 100

Pearson Correlation

Sig. (1-tailed)

N

Pearson Correlation

Sig. (1-tailed)

N

Pearson Correlation

Sig. (1-tailed)

N

Pearson Correlation

Sig. (1-tailed)

N

Y1

Y2

Y3

WILLINGNESS TO BUY

PAKAIAN DOMESTIK (Y)

Y1 Y2 Y3

WILLINGNE

SS TO BUY

PAKAIAN

DOMESTIK

(Y)

Correlation is s ignif icant at the 0.01 level (1-tailed).**. 



Hasil uji Reliability  

***Method 3 (cocariance matrix) will be used for this analysis*** 

CONSUMER ETHNOCENTRISM (X1) 

Scale : ALL VARIABLES 

 
 

 
 

N of Cases = 100,0 

 
 
 Reliability Statistics 
 

Cronbach's 
Alpha 

Cronbach's 
Alpha Based 

on 
Standardized 

Items N of Items 

.751 .699 4 

 

 

 
  

Item  Statis tics

4.45 .557 100

4.38 .599 100

4.29 .808 100

13.12 1.047 100

X1.1

X1.2

X1.3

CONSUMER

ETHNOCENTRISM (X1)

Mean Std. Deviation N

Inte r-Item  Corre lation M atrix

1.000 -.003 -.181 .391

-.003 1.000 -.063 .522

-.181 -.063 1.000 .639

.391 .522 .639 1.000

X1.1

X1.2

X1.3

CONSUMER

ETHNOCENTRISM (X1)

X1.1 X1.2 X1.3

CONSUMER

ETHNOCEN

TRISM (X1)

Scale  Statistics

26.24 4.386 2.094 4

Mean Variance Std. Deviation N of Items



Hasil uji Reliability  

***Method 3 (cocariance matrix) will be used for this analysis*** 

CONSPICUOUS CONSUMPTION (X2) 

Scale : ALL VARIABLES 

 
 

 
 

N of Cases = 100,0 

 
 
 Reliability Statistics 
 

Cronbach's 
Alpha 

Cronbach's 
Alpha Based 

on 
Standardized 

Items N of Items 

.740 .680 4 

 

 

 
  

Item  Statis tics

4.50 .595 100

4.36 .689 100

4.30 .689 100

13.16 .896 100

X2.1

X2.2

X2.3

CONSPICUOUS

CONSUMPTION (X2)

Mean Std. Deviation N

Inter-Item  Corre lation Matrix

1.000 -.370 -.173 .247

-.370 1.000 -.060 .478

-.173 -.060 1.000 .609

.247 .478 .609 1.000

X2.1

X2.2

X2.3

CONSPICUOUS

CONSUMPTION (X2)

X2.1 X2.2 X2.3

CONSPICU

OUS

CONSUMP

TION (X2)

Scale  Statistics

26.32 3.210 1.792 4

Mean Variance Std. Deviation N of Items



Hasil uji Reliability  

***Method 3 (cocariance matrix) will be used for this analysis*** 

PRODUCT JUDGMENT (X3) 

Scale : ALL VARIABLES 

 
 

 
 

N of Cases = 100,0 

 
 
 Reliability Statistics 
 

Cronbach's 
Alpha 

Cronbach's 
Alpha Based 

on 
Standardized 

Items N of Items 

.722 .642 4 

 

 

 
  

Item  Statis tics

4.25 .702 100

4.25 .809 100

4.51 .577 100

13.01 1.096 100

X3.1

X3.2

X3.3

PRODUCT

JUDGMENT (X3)

Mean Std. Deviation N

Inte r-Item  Corre lation M atrix

1.000 -.093 -.168 .483

-.093 1.000 -.038 .658

-.168 -.038 1.000 .391

.483 .658 .391 1.000

X3.1

X3.2

X3.3

PRODUCT

JUDGMENT (X3)

X3.1 X3.2 X3.3

PRODUCT

JUDGMENT

(X3)

Scale  Statistics

26.02 4.808 2.193 4

Mean Variance Std. Deviation N of Items



Reliability  

***Method 3 (cocariance matrix) will be used for this analysis*** 

WILLINGNESS TO BUY PAKAIAN DOMESTIK (Y) 

Scale : ALL VARIABLES 

 
 

 
 

N of Cases = 100,0 

 
 
 Reliability Statistics 
 

Cronbach's 
Alpha 

Cronbach's 
Alpha Based 

on 
Standardized 

Items N of Items 

.751 .693 4 

 

 

 
  

Item  Statis tics

4.44 .625 100

4.44 .608 100

4.48 .594 100

13.36 .894 100

Y1

Y2

Y3

WILLINGNESS TO BUY

PAKAIAN DOMESTIK (Y)

Mean Std. Deviation N

Inte r-Item  Corre lation M atrix

1.000 -.036 -.085 .618

-.036 1.000 -.311 .449

-.085 -.311 1.000 .394

.618 .449 .394 1.000

Y1

Y2

Y3

WILLINGNESS TO BUY

PAKAIAN DOMESTIK (Y)

Y1 Y2 Y3

WILLINGNE

SS TO BUY

PAKAIAN

DOMESTIK

(Y)

Scale Statistics

26.72 3.194 1.787 4

Mean Variance Std. Deviation N of Items



Hasil Uji Regresi Linear Berganda (Uji t dan Uji F) 

 
 

 
 

Descriptive Statistics

13.36 .894 100

13.12 1.047 100

13.16 .896 100

13.01 1.096 100

WILLINGNESS TO BUY

PAKAIAN DOMESTIK (Y)

CONSUMER

ETHNOCENTRISM (X1)

CONSPICUOUS

CONSUMPTION (X2)

PRODUCT JUDGMENT

(X3)

Mean Std. Deviation N

Cor relations

1.000 .623 .685 .677

.623 1.000 .507 .527

.685 .507 1.000 .564

.677 .527 .564 1.000

. .000 .000 .000

.000 . .000 .000

.000 .000 . .000

.000 .000 .000 .

100 100 100 100

100 100 100 100

100 100 100 100

100 100 100 100

WILLINGNESS TO BUY

PAKAIAN DOMESTIK (Y)

CONSUMER

ETHNOCENTRISM (X1)

CONSPICUOUS

CONSUMPTION (X2)

PRODUCT JUDGMENT

(X3)

WILLINGNESS TO BUY

PAKAIAN DOMESTIK (Y)

CONSUMER

ETHNOCENTRISM (X1)

CONSPICUOUS

CONSUMPTION (X2)

PRODUCT JUDGMENT

(X3)

WILLINGNESS TO BUY

PAKAIAN DOMESTIK (Y)

CONSUMER

ETHNOCENTRISM (X1)

CONSPICUOUS

CONSUMPTION (X2)

PRODUCT JUDGMENT

(X3)

Pearson Correlation

Sig. (1-tailed)

N

WILLINGNE

SS TO BUY

PAKAIAN

DOMESTIK

(Y)

CONSUMER

ETHNOCEN

TRISM (X1)

CONSPICU

OUS

CONSUMP

TION (X2)

PRODUCT

JUDGMENT

(X3)



 
 

 
 

 

 
 

 
 
 

Variables  Enter ed/Removedb

PRODUCT

JUDGMEN

T (X3),

CONSUME

R

ETHNOCE

NTRISM

(X1),

CONSPIC

UOUS

CONSUMP

TION (X2)
a

. Enter

Model

1

Variables

Entered

Variables

Removed Method

All requested variables  entered.a. 

Dependent Variable: WILLINGNESS TO

BUY PAKAIAN DOMESTIK (Y)

b. 

ANOVAb

50.426 3 16.809 56.395 .000a

28.614 96 .298

79.040 99

Regression

Residual

Total

Model

1

Sum of

Squares df Mean Square F Sig.

Predictors: (Constant), PRODUCT JUDGMENT (X3), CONSUMER

ETHNOCENTRISM (X1), CONSPICUOUS CONSUMPTION (X2)

a. 

Dependent Variable: WILLINGNESS TO BUY PAKAIAN DOMESTIK (Y)b. 



 
 
 

 
 

Res iduals Statisticsa

11.56 14.99 13.36 .714 100

-2.528 2.283 .000 1.000 100

.056 .205 .104 .033 100

11.52 15.06 13.36 .716 100

-1.414 1.318 .000 .538 100

-2.590 2.414 .000 .985 100

-2.629 2.495 .003 1.008 100

-1.457 1.408 .003 .563 100

-2.715 2.567 .000 1.019 100

.049 13.016 2.970 2.671 100

.000 .107 .012 .021 100

.000 .131 .030 .027 100

Predicted Value

Std. Predicted Value

Standard Error of

Predicted Value

Adjusted Predic ted Value

Residual

Std. Residual

Stud. Res idual

Deleted Residual

Stud. Deleted Res idual

Mahal. Distance

Cook's Dis tance

Centered Leverage Value

Minimum Maximum Mean Std. Deviation N

Dependent Variable: WILLINGNESS TO BUY PAKAIAN DOMESTIK (Y)a. 



 
 

Heterokedastisitas 
 

 
 
 
 
  



Lampiran 4 

Tabel r Product Moment 

N 

  

Taraf Signif N 

  

Taraf Signif N 

  

Taraf Signif 

5% 1% 5% 1% 5% 1% 

3 0,997 0,999 26 0,388 0,496 50 0,279 0,361 

4 0,950 0,990 27 0,381 0,487 55 0,266 0,345 

5 0,878 0,959 28 0,374 0,478 60 0,254 0,330 

6 0,811 0,917 29 0,367 0,470 65 0,244 0,317 

7 0,754 0,874 30 0,361 0,463 70 0,235 0,306 

8 0,707 0,834 31 0,355 0,456 75 0,227 0,296 

9 0,666 0,798 32 0,349 0,449 80 0,220 0,286 

10 0,632 0,765 33 0,344 0,442 85 0,213 0,278 

11 0,602 0,735 34 0,339 0,436 90 0,207 0,270 

12 0,576 0,708 35 0,334 0,430 95 0,202 0,263 

13 0,553 0,684 36 0,329 0,424 100 0,195 0,256 

14 0,532 0,661 37 0,325 0,418 125 0,176 0,230 

15 0,514 0,641 38 0,320 0,413 150 0,159 0,210 

16 0,497 0,623 39 0,316 0,408 175 0,148 0,194 

17 0,482 0,606 40 0,312 0,403 200 0,138 0,181 

18 0,468 0,590 41 0,308 0,398 300 0,113 0,148 

19 0,456 0,575 42 0,304 0,393 400 0,098 0,128 

20 0,444 0,561 43 0,301 0,389 500 0,088 0,115 

21 0,433 0,549 44 0,297 0,384 600 0,080 0,105 

22 0,423 0,537 45 0,294 0,380 700 0,074 0,097 

23 0,413 0,526 46 0,291 0,376 800 0,070 0,091 

24 0,404 0,515 47 0,288 0,372 900 0,065 0,086 



25 0,396 0,505 48 0,284 0,368 1000 0,062 0,081 

      49 0,281 0,364       

  



Lampiran 5 

Tabel Durbin Watson 

N 
k=1 k=2 k=3 k=4 k=5 

Dl du Dl du dl Du Dl du dl Du 

15 1.08 1.63 0.95 1.54 0.82 1.75 0.69 1.97 0.56 2.21 

16 1.10 1.37 0.98 1.54 0.86 1.73 0.74 1.93 0.62 2.15 

17 1.13 1.38 1.02 1.54 0.90 1.71 0.78 1.90 0.67 2.10 

18 1.16 1.39 1.05 1.53 0.93 1.69 0.82 1.87 0.71 2.02 

19 1.18 1.40 1.08 1.53 0.97 1.68 0.86 1.85 0.75 2.02 

20 1.20 1.41 1.10 1.54 1.00 1.68 0.90 1.83 0.79 1.99 

21 1.22 1.42 1.13 1.54 1.03 1.67 0.93 1.81 0.83 1.96 

22 1.24 1.43 1.15 1.54 1.05 1.66 0.96 1.80 0.86 1.94 

23 1.26 1.44 1.17 1.54 1.08 1.66 0.99 1.79 0.90 1.92 

24 1.27 1.45 1.19 1.55 1.10 1.66 1.01 1.78 0.93 1.90 

25 1.29 1.45 1.21 1.55 1.12 1.66 1.04 1.77 0.95 1.89 

26 1.30 1.46 1.22 1.55 1.14 1.66 1.06 1.76 0.98 1.88 

27 1.32 1.47 1.24 1.56 1.16 1.65 1.08 1.76 1.01 1.86 

28 1.33 1.48 1.26 1.56 1.18 1.65 1.10 1.75 1.03 1.85 

29 1.34 1.48 1.27 1.56 1.20 1.65 1.12 1.74 1.05 1.84 

30 1.35 1.49 1.28 1.57 1.21 1.65 1.14 1.74 1.07 1.83 

31 1.36 1.50 1.30 1.57 1.23 1.65 1.16 1.74 1.09 1.83 

32 1.37 1.50 1.31 1.57 1.24 1.65 1.18 1.73 1.11 1.82 

33 1.38 1.51 1.32 1.58 1.26 1.65 1.19 1.73 1.13 1.81 

34 1.39 1.51 1.33 1.58 1.27 1.65 1.21 1.73 1.15 1.81 

35 1.40 1.52 1.34 1.58 1.28 1.65 1.22 1.73 1.16 1.80 

36 1.41 1.52 1.35 1.59 1.29 1.65 1.24 1.73 1.18 1.80 



37 1.42 1.53 1.36 1.59 1.31 1.66 1.25 1.72 1.19 1.80 

38 1.43 1.54 1.37 1.59 1.32 1.66 1.26 1.72 1.21 1.79 

39 1.43 1.54 1.38 1.60 1.33 1.66 1.27 1.72 1.22 1.79 

40 1.44 1.54 1.39 1.60 1.34 1.66 1.29 1.72 1.23 1.79 

45 1.48 1.57 1.43 1.62 1.38 1.67 1.34 1.72 1.29 1.79 

50 1.50 1.59 1.46 1.63 1.42 1.67 1.38 1.72 1.34 1.77 

55 1.53 1.60 1.49 1.64 1.45 1.68 1.41 1.72 1.38 1.77 

60 1.55 1.62 1.51 1.65 1.48 1.69 1.44 1.73 1.41 1.77 

65 1.57 1.63 1.54 1.66 1.50 1.70 1.47 1.73 1.44 1.77 

70 1.58 1.64 1.55 1.67 1.52 1.70 1.49 1.74 1.46 1.77 

75 1.60 1.65 1.57 1.68 1.54 1.71 1.51 1.74 1.49 1.77 

80 1.61 1.66 1.59 1.69 1.56 1.72 1.53 1.74 1.51 1.77 

85 1.62 1.67 1.60 1.70 1.57 1.72 1.55 1.75 1.52 1.77 

90 1.63 1.68 1.61 1.70 1.59 1.73 1.57 1.75 1.54 1.78 

95 1.64 1.69 1.62 1.71 1.60 1.73 1.58 1.75 1.56 1.78 

100 1.65 1.69 1.63 1.72 1.61 1.74 1.59 1.76 1.57 1.78 

 

Lampiran 6 

Tabel Distribusi t 

Df Alfa = 2,5% Alfa = 5% Alfa = 10% 

1 12,7062 6,3138 2,0777 

2 4,3027 2,9200 1,8856 

3 3,1824 2,3534 1,6377 

4 2,7764 2,1318 1,5332 

5 2,5706 2,0150 1,4759 

6 2,4469 1,9432 1,4398 



7 2.3646 1,8946 1,4149 

8 2,3060 1,8595 1,3968 

9 2,2622 1,8331 1,3830 

10 2,2281 1,8125 1,3722 

11 2,2010 1,7959 1,3634 

12 2,1788 1,7823 1,3562 

13 2,1604 1,7709 1,3502 

14 2,1448 1,7613 1,3450 

15 2,1314 1,7531 1,3406 

16 2,1199 1,7459 1,3368 

17 2,1098 1,7396 1,3334 

18 2,1009 1,7341 1,3304 

19 2,0930 1,7291 1,3277 

20 2,0860 1,7247 1,3253 

21 2,0796 1,7207 1,3232 

22 2,0739 1,7171 1,3212 

23 2,0687 1,7139 1,3195 

24 2,0639 1,7109 1,3178 

25 2,0595 1,7081 1,3163 

26 2,0555 1,7056 1,3150 

27 2,0518 1,7033 1,3137 

28 2,0484 1,7011 1,3125 

29 2,0457 1,6991 1.3114 

30 2,0423 1,6973 1,3104 

31 2,0395 1,6955 1,3095 

32 2,0369 1,6939 1,3086 



33 2,0345 1,6924 1,3077 

34 2,0322 1,6909 1,3070 

35 2,0301 1,6896 1,3062 

36 2,0281 1,6883 1,3055 

37 2,0262 1,6871 1,3049 

38 2,0244 1,6860 1,3042 

39 2,0227 1,6849 1,3036 

40 2,0211 1,6839 1,3031 

41 2,0195 1,6829 1,3025 

42 2,0181 1,6820 1,3020 

43 2,0167 1,6811 1,3016 

44 2,0154 1,6802 1,3011 

45 2,0141 1,6794 1,3006 

46 2,0129 1,6787 1,3002 

47 2,0117 1,6779 1,2998 

48 2,0106 1,6772 1,2994 

49 2,0096 1,6766 1,2991 

50 2,0086 1,6759 1,2987 

51 2,0076 1,6753 1,2984 

52 2,0066 1,6747 1,2980 

53 2,0057 1,6741 1,2977 

54 2,0049 1,6736 1,2974 

55 2,0040 1,6730 1,2971 

56 2,0032 1,6725 1,2969 

57 2,0025 1,6720 1,2966 

58 2,0017 1,6716 1,2963 



59 2,0010 1,6711 1,2961 

60 2,0003 1,6706 1,2958 

61 1,9996 1,6702 1,2956 

62 1,9990 1,6698 1,2954 

63 1,9983 1,6694 1,2951 

64 1,9977 1,6690 1,2949 

65 1,9971 1,6686 1,2947 

66 1,9966 1,6683 1,2945 

67 1,9960 1,6679 1,2943 

68 1,9955 1,6676 1,2941 

69 1,9949 1.6672 1,2939 

70 1,9944 1,6669 1,2938 

71 1,9939 1,6666 1,2936 

72 1,9935 1,6663 1,2934 

73 1,9930 1.6660 1,2933 

74 1,9925 1,6657 1,2931 

75 1,9921 1,6654 1,2929 

76 1,9917 1,6652 1,2928 

77 1,9913 1,6649 1,2926 

78 1,9908 1,6646 1,2925 

79 1,9905 1,6644 1,2924 

80 1,9901 1,6641 1,2922 

81 1,9897 1,6639 1,2921 

82 1,9893 1,6636 1,2920 

83 1,9890 1,6634 1,2918 

84 1,9886 1,6632 1,2917 



85 1,9883 1,6630 1,2916 

86 1,9879 1,6628 1,2915 

87 1,9876 1,6626 1,2914 

88 1,9873 1,6624 1,2912 

89 1,9870 1,6622 1,2911 

90 1,9867 1,6620 1,2910 

91 1,9864 1,6618 1,2909 

92 1,9861 1,6616 1,2908 

93 1,9858 1,6614 1,2907 

94 1,9855 1,6612 1,2906 

95 1,9853 1,6611 1,2905 

96 1,9850 1,6609 1,2904 

97 1,9847 1,6607 1,2903 

98 1,9845 1,6606 1,2902 

99 1,9842 1,6604 1,2902 

100 1,9840 1,6602 1,2901 

110 1,9818 1,6588 1,2893 

120 1,9799 1,6577 1,2887 

130 1,9784 1,6567 1,2881 

140 1,9771 1,6558 1,2876 

150 1,9759 1,6551 1,2872 

160 1,9749 1,6544 1,2869 

170 1,9740 1,6539 1,2866 

180 1,9732 1,6534 1,2863 

190 1,9725 1,6529 1,2860 

200 1,9719 1,6525 1,2893 



 

 

 

 

 

 

lAMPIRAN 7 

Tabel Pengujian Nilai F 

No df 

df 2 

1 2 3 4 5 

1 161.448 199.5 215.707 224.583 230.162 

2 18.513 19 19.164 19.247 19.296 

3 10.128 9.552 9.277 9.117 9.013 

4 7.709 6.944 6.591 6.388 6.256 

5 6.608 5.786 5.409 5.192 5.05 

6 5.987 5.143 4.757 4.534 4.387 

7 5.591 4.737 4.347 4.12 3.972 

8 5.318 4.459 4.066 3.838 3.687 

9 5.117 4.256 3.863 3.633 3.482 

10 4.965 4.103 3.708 3.478 3.326 

11 4.844 3.982 3.587 3.357 3.204 

12 4.747 3.885 3.49 3.259 3.106 

13 4.667 3.806 3.411 3.179 3.025 

14 4.6 3.739 3.344 3.112 2.958 

15 4.543 3.682 3.287 3.056 2.901 



16 4.494 3.634 3.239 3.007 2.852 

17 4.451 3.592 3.197 2.965 2.81 

18 4.414 3.555 3.16 2.928 2.773 

19 4.381 3.522 3.127 2.895 2.74 

20 4.351 3.493 3.098 2.866 2.711 

21 4.325 3.467 3.072 2.84 2.685 

22 4.301 3.443 3.049 2.817 2.661 

23 4.279 3.422 3.028 2.796 2.64 

24 4.26 3.403 3.009 2.776 2.621 

25 4.242 3.385 2.991 2.759 2.603 

26 4.225 3.369 2.975 2.743 2.587 

27 4.21 3.354 2.96 2.728 2.572 

28 4.196 3.34 2.947 2.714 2.558 

29 4.183 3.328 2.934 2.701 2.545 

30 4.171 3.316 2.922 2.69 2.534 

40 4.085 3.232 2.839 2.606 2.449 

50 4.034 3.183 2.79 2.557 2.4 

60 4.001 3.15 2.758 2.525 2.368 

70 3.978 3.128 2.736 2.503 2.346 

80 3.96 3.111 2.716 2.486 2.329 

81 3.959 3.109 2.717 2.484 2.327 

82 3.957 3.108 2.716 2.483 2.326 

83 3.956 3.107 2.715 2.482 2.324 

84 3.955 3.105 2.713 2.48 2.323 

85 3.953 3.104 2.712 2.479 2.322 



86 3.952 3.103 2.711 2.478 2.321 

87 3.951 3.101 2.709 2.476 2.319 

88 3.949 3.1 2.708 2.475 2.318 

89 3.948 3.099 2.707 2.474 2.317 

90 3.947 3.098 2.706 2.473 2.316 

91 3.946 3.097 2.705 2.472 2.315 

92 3.945 3.095 2.704 2.471 2.313 

93 3.943 3.094 2.703 2.47 2.312 

94 3.942 3.093 2.701 2.469 2.311 

95 3.941 3.092 2.7 2.467 2.31 

96 3.94 3.091 2.699 2.466 2.309 

97 3.939 3.09 2.698 2.465 2.308 

98 3.938 3.089 2.697 2.465 2.307 

99 3.937 3.088 2.626 2.464 2.306 

100 3.936 3.087 2.696 2.463 2.305 

 

 

 

 
 


