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Jadwal Penelitian

Kegiatan penelitian ini direncanakan berlangsung selama lima bulan dengan

alokasi waktu seperti tercantum dalam tabel di bawabh ini:

No

Tahap dan Kegiatan Penelitign

2020

2021
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12
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KUESIONER

Responden yang terhormat,
Terima kasih atas ketersediaan waktu yang diberikan kepada saya untuk
melakukan penelitian ini yang berjudul “ Pengaruh sosial media, influencer dan

customer review terhadap keputusan pg ian produk Ms Glow”
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frmat saya,

Falikhaturrohma Dian Narista



Data Responden :
Nama

Umur

Jenis Kelamin
Lama pemakaian

Alamat

PETUNJUK PENGISIAN

i amﬂ sesuai degdeagRenelitian bapak/ibu
, clr'l gview terhadap

STS

1.

2.
glow sangat menarik

3. | Harga dan kualitas pelayanan produk
ms glow worth it

4. | Membeli dan menggunakan produk
msglow tidak lagi menjadi keinginan
melainkan menjadi kebutuhan

Variabel Sosial Media (X1)

1 Layanan informasi produk ms glow di
" | sosial media dan store sesuai




Konsultasi dengan owner ms glow di
5 store ataupun sosial media dilayani
" | sangat baik

Karena pelayanan, informasi di sosial
3. | media dan store sesuai saya lebih suka
bertransaksi secara online

Variabel Influencer (X2)

Kejujuran penyampaian tentang ms
1. | glow dari influencer berpengaruh
terhadap keputusan pembelian saya

Keahlian penyampaian tentang
2. | glow dari influencer bg

terhadap keputusan g |’I.

Kesesuaian peny ’.'..- an tentang ms

ofitanitas ~ulds¥a pe n/lglm
rietukans®ep N pemBell

| dap onY“ ( glow = W

ﬁe &0gger ity
&N\ seseofang yang bel gt

j terhad@

3. i e angkan Rrgg

merupakan Roweeaiar seseorang pasca

melakukan p

suatu produk
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1. UjiInstrumen

a. Uji Validitas

1. Sosial Media (X1)

Correlations
1.1 ¥1.2 1.3 TOTAL

X1 Pearson Correlation 1 533" 216 724"

Sig. (2-tailed) .000 035 .000

N 95 95 95 95
¥1.2 Pearson Correlation /33" 1 380" 805"

Sig. (2-tailed) .000 .000 .000

N 95 95 95 95
1.3 Pearson Carrelation 216 aen” 1 747"

Sig. (2-tailed) 035 000 000

N 95 95 95 95
TOTAL  Pearson Correlation 724" 805" 747" 1

Sig. (2-tailed) .000 .0o0 .000

N 95 95 95 95

**_Correlation is significant atthe 0.01 level (2-tailed).
* Carrelation is significant at the 0.05 level (2-tailed).

2 i X o &S]

2. 1INNenceXONN A7

Correlations
2.1 H2.2 ¥2.3 2.4 TOTAL
®2.1 Pearson Correlation 1 550" 610" 552" 798"
Sig. (2-tailed) .000 .000 .000 .000
N 95 95 95 95 95
®2.2 Pearson Correlation 550" 1 584" 753" 885"
Sig. (2-tailed) 000 .000 .000 .000
N 95 95 95 95 95
X2.3 Pearson Correlation B10" 584" 1 629" 845"
Sig. (2-tailed) .00o .000 .0oo 000
N 95 95 95 95 95
X2.4 Pearson Caorrelation 552" 753" 629" 1 87"
Sig. (2-tailed) .0oo .000 .000 .000
N 95 95 95 95 95
TOTAL  Pearson Correlation 796" 855" 845" a7 1
Sig. (2-tailed) .0oo .000 .000 .000
N 95 95 95 95 95

**_ Caorrelation is significant at the 0.01 level {2-tailed).




3. Customer Review (X3)

Correlations
3.1 3.2 3.3 TOTAL

3.1 Pearson Correlation 1 416" 299" TJ16"

Sig. (2-tailed) .000 .003 .000

N 95 95 95 95
¥3.2 Pearson Correlation 416" 1 A07" 834"

Sig. (2-tailed) .000 .000 .000

N 95 95 95 95
3.3 Pearson Correlation 299" A07" 1 782"

Sig. (2-tailed) .003 000 000

N 95 95 95 95
TOTAL  Pearson Correlation 716" 834" 782" 1

Sig. (2-tailed) .000 .000 .000

N 95 95 95 95

**_ Correlation is significant atthe 0.01 level (2-tailed).

4. KepMn PermlﬁmY),' ‘4}: "b ’ \\

Correlations
YA Y.2 Y.3 Y.4 Total
YA Pearson Correlation 1 448" 620" 586" .8on0”
Sig. (2-tailed) .00n 000 .000 .0o0
N 95 95 95 95 95
Y.2 Pearson Correlation 448" 1 533" 444" 751"
Sig. (2-tailed) .000 .000 .000 .000
N 95 95 95 95 95
Y.3 Pearson Correlation 620" 533" 1 B3g” 856"
Sig. (2-tailed) .0oa .000 .00 000
N 95 95 95 95 95
Y.4 Pearson Correlation REB" 444" 638" 1 837"
Sig. (2-tailed) .000 .000 .000 .000
N 95 95 95 95 95
Total Pearson Correlation aon” 751" 856" 837" 1
Sig. (2-tailed) .000 .000 .000 .0o00
N 95 95 95 95 95

**_ Correlation is significant atthe 0.01 level {2-tailed).

b. Uji Reliabilitas

1. Sosial Media (X1)

2. Influencer (X2)

Reliability Statistics Reliability Statistics
Cronbach's Cronbach's
Alpha M of ltems Alpha M of ltems
625 3 864 4




3. Customer Review (X3) 4. Keputusan Pembelian
Reliability Statistics Reliability Statistics
Cronhach's Cronbach's
Alpha N of ltems Alpha N of ltems
676 3 821 4
Uji Asumsi Klasik
a. Multikoleniaritas
Coefficients®
Standardized
Unstandardized Coefficients Coefficients Collinearity Statistics
| Model B Std. Error Beta t Sig. Tolerance VIF
1 {Constant) 4223 1.712 2.467 016
SOSIAL_MEDIA 504 143 339 3.537 001 695 1.440
INFLUENCER 333 099 366 3.360 001 537 1.863
CUSTOMER_REVIEWY 069 135 050 509 612 654 1.528
a. Dependent Variahle: KEPUTUSAN_PEMBELIAN
t{( \‘lf ' N \\
b. etero@st Y P TaE® N
Coefficients®
Standardized
Unstandardized Coefficients Coefficients
| Mode| B Std. Error Beta t Sig.

1 {Constant) 3.786 1.060 3572 001
SOSIAL_MEDIA -.005 .088 -.007 -.057 955
INFLUENCER -.043 .061 -.096 -.693 .480
CUSTOMER_REVIEW -132 .084 -.196 -1.571 120

a. Dependent Variahle: RES2

Uji Nypalitegly “SS_—8 W

One-Sample Kolmogorov-Smirnov Test

/17

Unstandardiz

ed Residual

N 95
MNormal Parameters?® Mean 0000000
Std. Deviation 1.789731549

Most Extremne Differences  Ahsolute 068
Positive .060

MNegative -.068

Kolmogorov-Smirnov Z 661
Asymp. Sig. (2-tailed) 775

a. Test distribution is Normal.




3.

Teknik Analisis Data

a. Regresi Linear Berganda

Coefficients®
Standardized
Unstandardized Coefficients Coefficients
| Mode| B Std. Errar Beta t Sig.

1 (Constant) 4223 1.712 2467 016
SOSIAL MEDIA 504 143 339 3537 .0m
INFLUENCER 333 .099 366 3.360 .om
CUSTOMER REVIEWY .069 135 .050 509 612

a. Dependent Variable: KEPUTUSAN PEMBELIAN
b. Koefisien Determinasi A
Model Summary
Mode Adjusted R Std. Error of
| R R Square Square the Estimate
1 6493 402 1.818
a. Predictors: {Constant), CUSTOMER REVIEW, SOSIAL MEDIA, INFLUENCER
22
pote3| \ '
\\\\‘ 'l/// 9
UjillPgrsial wt) \\\ ,//
Coeﬁ'cuents’
Standardized
Unstandardized Coefficients Coefficients
| Mode] B Std. Error Beta t Sig.

1 {Constant) 4.223 1.712 2467 016
SOSIAL MEDIA 504 143 339 3.537 .001
INFLUENCER 333 .099 366 3.360 .001
CUSTOMER REVIEW 069 135 .050 509 612

a. Dependent Variable: KEPUTUSAN PEMBELIAN

URES\“
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Table r Product Moment

Taraf Signifikansi Taraf Signifikansi

N 5% 1% 5% 1%
3 0,997 0,999 38 0,320 0,413
4 0,950 0,990 39 0,316 0,408
5 0,878 0,312 0,403
6 0,811 0,308 0,398
7 0,754 0,393
8 0,707 0,389
9 0,666 0,384
10 >
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29 J, O
30 : Rie 0,113 ,
31 0,355 0,456 400 0,098 0,128
32 0,349 0,449 500 0,088 0,115
33 0,344 0,442 600 0,080 0,105
34 0,339 0,436 700 0,074 0,097
35 0,334 0,430 800 0,070 0,091
36 0,329 0,424 900 0,065 0,086
37 0,325 0,418 1000 0,062 0,081
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Tabel Distribusi t
Pr{ 025 0.10 0.05 0.025 0.01 0.005 0.001
df 0.50 0.20 0.10 0.050 0.02 0.010 0.002
81 | 0.67753 [ 1.29209 | 1.66388 | 1.98969 | 2.37327 | 2.63790 | 3.19392
82 | 0.67749 [ 1.29196 | 1.66365 | 1.98932 | 2.37269 | 2.63712 | 3.19262
83 | 0.67746 [ 1.29183 | 1.66342 | 1.98896 | 2.37212 | 2.63637 [ 3.19135
84 | 0.67742 [ 129171 | 1.66320 | 1.98861 | 2.37156 | 2.63563 | 3.19011
85 | 0.67739 [ 1.29159 | 1.66298 | 1.98827 | 2.37102 | 2.63491 [ 3.18890
86 | 0.67735 [ 1.29147 | 1.66277 L 1.98793 | 2.37049 | 2.63421 | 3.18772
87 | 067732 [ 1.29136 | L 1| 236998 | 2.63353 | 3.18657
88 | 0.67729 [ 1.201 : 6947 | 2.63286 | 3.18544
89 | 0.67726 | 1.2 1.66216 | 1.98698 98 | 2.63220 | 3.18434
90 | 0.67723 3 | 1.66196g 4198667 | 2. 2.63157 | 3.18327
91 | 0.67% 2.3 3094 | 3.18222
92 |o 1.986 757 63§33 | 3.18119
93 1'%? 2. 3.18019
94 711 |G 1.9 3 2.6 3.17921
95 |/10.67708 £dn290%8 ‘ ',‘1.9;;125 6 2.62850)| §3.17825
96 J J.6770 g0/ Wijgphos | 23068 62807 | 3.17731
97 M Jo.6770 | 198877 2381 \o?2.62747 [§ 3.17639
98 N[ Jo.67700- 1.%99P5 9984471 2.3 62699 [§ 3.17549
99 Y[ Yo.676 LRIA6 | 1.66039"\T.984 2.36701 ["8.6264] [N 3.17460
100 67693¢0 1. 3t 19 2.35W2 L@ 625 3.17374
101 693y .2 166006/ |1\ \RR73 2.6 3.17289
102 1690 T1.28 69993 (§71.98850 346 Y 2.6 3.17206
103 688 | 1.28982 5978 | 1.98 36310 | 2.6f4 3.17125
104 | 07886 | 1974 : 2.360%4 | 26233 | 3.17045
105 | 0.6 1.28967 #TN1,85950 | 1.9828R f 2.36239 | £.68347 | 3.16967
106 | 0.676 1.28959 3 08 2.36204 4 #62301 | 3.16890
107 | 0.67679 § 1.28951 | 1.6 08238 | 2.3617ff } 2.62256 | 3.16815
108 | 0.67677 659 9821 : 2.62212 | 3.16741
109 | 0.67675 | 1.2893 36105 | 2.62169 | 3.16669
110 | 0.67673 [ 1.28930 | 1.65882 | 1.98177 | 2.36073 | 2.62126 | 3.16598
111 | 0.67671 [ 1.28922 | 1.65870 | 1.98157 | 2.36041 | 2.62085 | 3.16528
112 | 0.67669 [ 1.28916 | 1.65857 | 1.98137 | 2.36010 | 2.62044 [ 3.16460
113 | 0.67667 [ 1.28909 | 1.65845 | 1.98118 | 2.35980 | 2.62004 | 3.16392
114 | 0.67665 [ 1.28902 | 1.65833 | 1.98099 | 2.35950 | 2.61964 [ 3.16326
115 | 0.67663 [ 1.28896 | 1.65821 | 1.98081 | 2.35921 [ 2.61926 | 3.16262
116 | 0.67661 [ 1.28889 | 1.65810 | 1.98063 | 2.35892 | 2.61888 | 3.16198
117 | 0.67659 [ 1.28883 | 1.65798 | 1.98045 | 2.35864 | 2.61850 [ 3.16135
118 | 0.67657 | 1.28877 | 1.65787 [ 1.98027 | 2.35837 | 2.61814 | 3.16074
119 | 0.67656 [ 1.28871 | 1.65776 | 1.98010 | 2.35809 | 2.61778 [ 3.16013
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1. Berita Acara Skripsi

r

UNIVERSITAS MUHAMMADIYAH GRESIK
FAKULTAS EKONOMI DAN BISNIS
Jl.Sumatera 101 GKB Gresik, Telp (031) 3951414

BERITA ACARA BIMBINGAN SKRIPSI
NamaPenyaji :  FALIKHATURROHMA DIAN NARISTA
NIM : 170301178
ProgramStudi :  Manajemen
Namat/Tlp
Judul Skripsi  :  Pengaruh Persepsi Harga, Kualitas, Gaya Hidup dan Keamanan Terhadap Keputusan
Pembelian Perhiasan Online.
Pembimbing! :  Abdurrahman Faris IH, S.E.,, M.SM
Pembimbing Il :  Alkusani, MM
Konsultasi:
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1. Berita Acara Revisi Skripsi
UNIVERSITAS MUHAMMADIYAH GRESIK

FAKULTAS EKONOMI DAN BISNIS
JI.Sumatera 101 GKB Gresik, Telp 0813324 6789

PERSETUJUAN REVISI SKRIPSI

Setelah kami teliti perbaikan revisi skripsi :

Nama : FALIKHATURROHMA DIAN NARISTA

NIM : 170301178

Program Studi  : Manajemen

Judul Skripsi : Pengaruh Sosial Media, Influencer dan Customer Review Terhadap Keputusan
Pembelian Produk Ms Glow

Kami penguji dapat menyetujui perbaikan revisi skripsi tersebut.
Nama Penguiji Tanda tangan persetujuan penguji Tanggal Persetujuan

1 1,.,7‘ s

1. Abdurrahman Faris |LH.P., SE.M.S.M 1.

2. Alkusani, S.E., MM 2

2 26 -\ -0\

2
g
8
1
2
£
53
g
A

a7al
|

Catatan :
Setiap mahasiswaMi mengisi rangkap 2 (dua)
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1. Surat Keterangan bebas Plagiat

PUSAT BISNIS DAN KERJASAMA
UNIVERSITAS MUHAMMADIYAH GRESIK

SURAT KETERANGAN BEBAS PLAGIAT

Saya yang bertanda tangan di bawah ini menyatakan nama yang di bawah ini:

Nama : FALIKHATURROHMA DIAN NARISTA
NIM : 170301178

Fakultas / Prodi : Ekonomi dan Bisnis/ Manajemen

Perguruan Tinggi : Universitas Muhammadiyah Gresik

Judul Skripsi : Pengaruh Sosial Media, Influencer dan Customer Review

Terhadap Keputusan Pembelian Produk Ms Glow
Telah melakukan pengecekan plagiasi skripsi dengan hasil :

Referensi : 0%
Original 1 94%
Plagiarism : 06%

Demikian surat keterangan ini dibuat untuk digunakan sebagaimana mestinya.

Gresik, 19 Januari 2021
Kepala Pysat-Bisnis & Kerjasama FEB UMG
o/,
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& Sumaters 101 Geosk Kota Bary (GKB) Grash 61121 Teiz (031) 3951414, Fax (031) J952585 Wobsrs Mpliwww.umg acid, Frmat infoumg oc o
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Total

11
15
12
12
13
14
12
13
15
14
15
12
14
14

14
10
12
13
15

Customer Review
(X3)

X3.3

X3.2

X3.1

<

Total

16
20

20
20

20
15
19

16
12
18
17

18
15
16
18
20

Influencer (X2)

2.2 | X2.3 | X2.4

12
14
12

Sosial Media (X1)

X11 | X

Total

18
14

16
13
14
19
19

Y.4

4

Y.3

Y.2

Keputusan Pembelian
(Y)

Y.l

No

10
11
12
13
14
15
16
17
18
19
20




12
15
13
13
11
15
15
13
15
14
15
15
12
15
12
11
13

12
13
10

12

5
4

17
20
20

19
16
20
20

17
20

17
20
20

16
20

16
15
18
15
15
20

16
16
14
17

13
12

13
12

17
19
20
19

15
18
16

20
17

21

22
23
24
25
26
27

28
29
30
31

32
33
34
35

36
37

38

39
40

41

42

43

44
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13
12
14
12
13
13
14
14
12

12
15
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13
15
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16
17
16
12
13
19
16
18
16
18
17
17
17
8
20

18
15
16

16
20

14
16
20

16

11
12

14
11

17
15
13
13
15
19
16

16
20
15

18
15

45

46

47

48

49

50
51

52
53
54
55
56
57

58
59
60
61

62
63

64
65

66
67

68
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12
14
15
12
14
12
12
15
12
12
11
13
14
13
12
11
13
11
10
10
11

13
11
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16
14
14
20
20
18
20

13
20

16
15
10
17
19
20

16
14
18
15
14
14
14
15
14

11

11
11

15
14
16
20

18
17,

16
14
14
14
17
20
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69
70
71

72
73
74
75

76
77
78
79
80
81

82
83
84
85

86
87

88
89
90

91

92
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12

11

94

16

11

95

16
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