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ABSTRAK

Penelitian kali ini bertujuan untuk melakukan analisis pengujian terhadap
pengaruh sosial media, influencer da customer review terhadap keputusan

pembelian produk ms glow. Pegaiifiga, V& sosial media, influencer dan

customer review ini ses i saat ini. Penelitian ini

menggunakan pendeka afgn 95 sampel penelitian.
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Falikhaturrohnma Dian Narista, 170301178, The Influence of Social Media
Influencers and Customer Reviews on Ms Glow's Product Purchase Decisions,
Management, Faculty of Economics and Business, University of Muhammadiyah
Gresik, January, 2021.

ABSTRACT

The research aimed to analyze the impact of social testing, influencers and
customer reviews on purchasing decisions for ms glow products. Selection of
social media variables, influencers and customer reviews according to the
modern era like today. This study uses g#Mantitative approach using 95 research

samples. The technique used je=efa ales above uses multiple linear
regression analysis with € sestlts of hypothesis Tes for social media t test of

3.537, which means=>daffle 1.986, n social varia hat affect purchasing
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