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M.Azizul Chamdi, 13312085, Pengaruh Inovasi Produk, Orientasi Pasar Dan
Rantai Pasokan Terhadap Kinerja Pemasaran UMKM Pengrajin Rebana Di
Desa Bungah, Manajemen, Fakultas Ekonomi dan Bisnis, Universitas
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Abstraksi

Penelitian ini bertujuan untuk mengetahui Pengaruh Inovasi Produk, Orientasi
Pasar Dan Rantai Pasokan Terhadap Kinerja Pemasaran UMKM Pengrajin
Rebana Di Desa Bungah. Jenis penelitian adalah penelitian kuantitatif, dengan
jumlah sampel sebanyak 32 UMKM pengrajin rebana di desa Bungah. Persamaan
regresi dalam penelitian ini adalah regresi linier berganda yang digunakan untuk
menguji pengaruh variabel-variabel independen terhadap variabel dependen. Hasil
pengujian hipotesis menunjukkan bahwa variabel Inovasi Produk berpengaruh
signifikan terhadap kinerja Pemasaran UMKM Pngrajin Rebana Di Desa Bungah,
variabel Orientasi Pasar berpengaruh signifikan terhadap kinerja Pemasaran
UMKM Pngrajin Rebana Di Desa Bungah, variabel Rantai Pasokan berpengaruh
signifikan terhadap kinerja Pemasaran UMKM Pengrajin Rebana Di Desa
Bungah.

Kata kunci: Inovasi Produk, Orientasi Pasar, Rantai Pasokan, Kinerja pemasaran.
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M. Azizul Chamdi, 13312085, Effect of Product Innovation, Market Orientation
and Supply Chain on Marketing Performance of Tambourine Craftsmen UMKM
in Bungah Village, Management, Faculty of Economics and Business, University
of Muhammadiyah Gresik, 2019.

Abstraction

This study aims to determine the Effect of Product Innovation, Market Orientation
and Supply Chain on Marketing Performance of Tambourine Craftsmen SMEs in
Bungah Village. This type of research is quantitative research, with a sample of
32 UMKM rebana craftsmen in Bungah village. The regression equation in this
study is multiple linear regression which is used to test the effect of independent
variables on the dependent variable. Hypothesis testing results show that Product
Innovation variables have a significant effect on the marketing performance of
UMKM in Tambah Village Management, Market Orientation variables have a
significant effect on the Marketing Performance of Tambourine Management
SMEs in Bungah VillageSupply Chain variables have a significant effect on the
performance of Tambourine Craftsmen UMKM Marketing in Bungah Village.

Keywords: Product Innovation, Market Orientation, Supply Chain, Marketing
Performance.
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