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ABSTRAKSI 

 

Penelitian ini bertujuan untuk mengetahui Pengaruh E-Service Quality, E-

Satisfaction Dan Shopping Experience Terhadap Pembelian Ulang Pada Toko 

Online  Shopee. Sample yang digunakan yaitu non-probability sampling yaitu 

teknik pengambilan sample yang tidak memberikan peluang atau kesempatan 

yang sama bagi setiap unsur atau anggota populasi untuk dipilih menjadi anggota 

sampel, sebanyak 75 pembeli. Teknik analisa data menggunakan regresi linier 

berganda. Hasil regresi linier berganda membuktikan bahwa e-service quality, e-

satisfaction dan shopping experience secara parsial terbukti mempunyai pengaruh 

secara signifikan terhadap Pembelian Ulang Pada Toko Online Shopee. Hasil 

tersebut dapat diartikan bahwa adanya e-service quality, e-satisfaction dan 

shopping experience dapat meningkatkan konsumen dalam melakukan pembelian 

ulang secara online. 

Kata Kunci : E-Service Quality, E-Satisfaction, Shopping Experience  



 
 

 

Eliya Puspitarini, 15312006, Pengaruh E-Service Quality, E-Satisfaction Dan 

Shopping Experience Terhadap Pembelian Ulang Pada Toko Online  Shopee, 

Manajemen, Fakultas Economic, Universitas Muhammadiyah Gresik, June, 2019 

 

ABSTRAKSI 

 

This study aims to determine the effect of E-Service Quality, E-Satisfaction and 

Shopping Experience on Repurchase at Shopee Online Stores. Samples used are 

non-probability sampling which is a sampling technique that does not provide the 

same opportunity or opportunity for each element or member of the population to 

be selected as a sample member, as many as 75 buyers. Data analysis techniques 

using multiple linear regression. Multiple linear regression results prove that e-

service quality, e-satisfaction and shopping experience are partially proven to 

have a significant influence on Repurchase at Shopee Online Stores. These results 

can be interpreted that the existence of e-service quality, e-satisfaction and 

shopping experience can increase consumers in making repeat purchases online. 
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