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Indah Dwi Seltista Sari(1907010130) Pengaruh Word Of Mouth(Wom) Terhadap 

Repurchase Intention Dengan Mediasi Persepsi Kualitas Produk Semen Gresik 

Di Kabupaten Gresik 

 

Semakin meningkatnya permintaan pembangunan infrastruktur ini berakibat 

pula terhadap peningkatan permintaan bahan penunjang pembangunan seperti 

semen.Penelitian ini bertujuan untuk mengetahui apakah ada pengaruh antara 

persepsi kualitas produk dan word of mouth(wom) terhadap repurchase intention 

semen Gresik di kabupaten Gresik.Penelitian ini menggunakan pendekatan 

kuantitatif.Menggunakanteknik  incidental sampling dengan 100 responden.Metode 

pengumpulan data menggunakan kuesioner menggunakan  skala likert dan dibagikan 

menggunakan google form dan paper form.Sakal persepsi kualitas produk disusun 

sendiri dengan bantuan professional judgment,skala word of mouth hasil modifikasi 

dari Goyette et al,skala repurchase intention hasil modifikasi dari skala Valarie A. 

Zeithaml, Analisis data yang digunakan dalam penelitian ini menggunakan teknik 

regresi sederhana dan analisis mediasi menggunakan JASP. Hasil penelitian ini 

menunjukkan bahwa terdapat pengaruh word of mouth terhadap repurchase intention 

yang dimediasi persepsi kualitas produk semen Gresik di kabupaten Gresik. 

 

Kata kunci : persepsi kualitas produk,word of mouth(wom),repurchase intention 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

ABSTRACT 



 

x 
 

 

Indah Dwi Seltista Sari(190701013) The Effect of Word of Mouth(Wom) on 

Repurchase Intention by Mediating the Perception of Semen Gresik Product 

Quality in Gresik Regency 

 

 The increasing demand for infrastructure development has also resulted in 
an increase in demand for development supporting materials such as cement. This 

study aims to determine whether there is an influence between perceived product 

quality and word of mouth (wom) on the repurchase intention of Gresik cement in 

Gresik district. This study uses a quantitative approach.Using incidental sampling 

technique with 100 respondents. Data collection method using a questionnaire using 
a Likert scale and distributed using Google form and paper form. Perception of 

product quality is self-compiled with the help of professional judgment, word of 

mouth scale modified from Goyette et al, repurchase intention scale the modified 

results of the Valarie A. Zeithaml scale, data analysis used in this study using simple 

regression techniques and mediation analysis using JASP. The results of this study 
indicate that there is an influence of word of mouth on repurchase intention which is 

mediated by the perception of the quality of Gresik cement products in Gresik district. 
 

Key word :perceived product quality,produk,word of mouth(wom),repurchase 

intention 

 


