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Abstract 

Digitalization has led to many very rapid developments, especially in the field of 

technology. The development of information and communication technology has 

had an impact on changes in various fields, such as the economy, society, politics 

and culture, and has had an impact on lifestyle changes, including consumption 

patterns and the way people sell and shop. So a lot e-commerce has sprung up with 

attractive and safe shopping technology systems. E-commerce in Indonesia is 

currently growing rapidly by taking all market share from providing online selling 

platforms to ordering online food delivery. This change in the business environment 

has been taken advantage of by several technology-based companies, one of which 

is Gojek, Grab, and its new competitor, Shopeefood. Shopee is one of the largest e-

commerce or online shopping sites in Indonesia. Shopee in April 2020 released its 

new delivery-food business called Shopeefood. This observation uses a quantitative 

technique with a questionnaire based on the calculation of the Likert scale. Validity 

and reliability tests have been used to decide whether the allocated questionnaire 

turns out to be valid or not. Hypothesis testing is carried out using multiple 

regression examinations, simultaneous trials (F-test), and testing and determining 

the correlation coefficient. From the results of the assessment carried out, it is 

recognized that the quality of information does not have an impact on purchasing 

decisions, while celebrity endorsers and sales promotions have an impact on 

purchasing decisions through Shopeefood. 

 

Keywords: Technology, Celebrity Endorsers, Promotions, Purchasing, E-

commerce 

 
Abstrak 

Digitalisasi telah menyebabkan terjadinya banyak perkembangan yang sangat pesat 

terutama di bidang teknologi. Berkembangnya teknologi informasi dan komunikasi 

berdampak pada perubahan di berbagai bidang, seperti ekonomi, sosial, politik dan budaya, 

serta berdampak pada perubahan gaya hidup, termasuk pola konsumsi serta cara berjualan 

dan berbelanja masyarakat. Sehingga banyak bermunculan e-commerce dengan sistem 

teknologi belanja yang menarik dan aman. E-commerce di Indonesia saat ini sedang 

berkembang pesat dengan mengambil semua pangsa pasar dari menyediakan platform 

jualan online hingga pesan antar makanan online. Perubahan lingkungan usaha ini yang 

dimanfaatkan oleh beberapa perusahaan yang berbasis teknologi, salah satunya seperti 

perusahaan Gojek, Grab, dan pesaing barunya yaitu Shopeefood. Shopee merupakan salah 

satu e-commerce atau situs belanja online terbesar di Indonesia, Shopee pada april 2020 

merilis bisnis barunya delivery-food yang bernama Shopeefood. Pengamatan ini 

menggunakan teknik kuantitatif dengan kuesioner berdasarkan perhitungan skala Likert. 

Uji validitas dan reliabilitas telah digunakan untuk memutuskan apakah kuesioner yang 

dialokasikan berubah menjadi valid atau tidak. Pengujian hipotesis dilakukan dengan 

menggunakan pemeriksaan regresi berganda, uji coba simultan (uji-F), dan pengujian dan 

penentuan koefisien korelasi. Dari hasil penilaian yang dilakukan, diakui bahwa kualitas 

informasi tidak berdampak pada keputusan pembelian, sementara celebrity endorser dan 

promosi penjualan berdampak pada keputusan pembelian melalui Shopeefood. 

 

Kata kunci: Teknologi, Celebrity Endorsers, Promosi, Pembelian, E-commerce 
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