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RINGKASAN 

 
 

Kesadaran dan pengetahun masyarakat yang semakin meningkat terhadap pola 

hidup sehat, membuat masyarakat mulai beralih untuk mengkonsumsi sayuran 

organik. Namun, meskipun kesadaran dan pengetahuan masyarakat tentang sayuran 

organik telah meningkat, tidak semua masyarakat beralih mengkonsumsi sayuran 

organik. Hal ini dikarenakan harga sayuran organik yang cukup mahal, sehingga 

perkembangan sayuran organik yang masih terbatas pada lapisan tertentu saja. 

Penelitian ini bertujuan untuk mengetahui karakteristik konsumen sayuran organik 

dan untuk menganalisis faktor-faktor yang mempengaruhi keputusan konsumen 

dalam membeli sayuran organik di pasar modern Kabupaten Gresik. Penelitian 

dilakukan di pasar modern Super Indo Kabupaten Gresik pada bulan Juni-Juli 2023. 

Pengumpulan data dalam penelitian ini menggunakan kuisioner. Pengambilan 

sampel menggunakan metode Accidental Sampling dengan jumlah sampel 

sebanyak 100 responden. Data dianalisis secara deskriptif dan analisis regresi linier 

berganda dengan menggunakan software SPSS. Hasil penelitian menunjukkan 

bahwa jenis kelamin konsumen didominasi oleh perempuan dengan presentase 

73%, usia konsumen didominasi oleh usia 26-33 tahun dengan presentase 33%, 

pendidikan terakhir konsumen didominasi oleh S1 dengan presentase 47%, 

pekerjaan konsumen didominasi oleh IRT dengan presentase 48%, pendapatan 

konsumen didominasi pada rentang pendapatan Rp.3.000.000-4.999.999 dengan 

presentase 48%, frekuensi pembelian sayuran organik adalah sering dengan 

presentase 49%, jenis sayuran organik yang sering dikonsumsi adalah kangkung 

dengan presentase 24%. Berdasarkan hasil analisis menunjukkan bahwa : (1)secara 

simultan variabel harga, kualitas produk, lokasi, kualitas pelayanan, gaya hidup dan 

pendapatan berpengaruh signifikan terhadap keputusan pembelian. (2)secara parsial 

variabel harga, kualitas produk, lokasi, kualitas pelayanan dan gaya hidup 

berpengaruh signifikan terhadap keputusan pembelian, sedangkan pendapatan tidak 

berpengaruh signifikan terhadap keputusan pembelian. 

 
Kata kunci : Keputusan Pembelian, Pasar Modern, Sayuran Organik 
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SUMMARY 

 

The increasing public awareness and knowledge of healthy lifestyles has made 

people start to switch to consuming organic vegetables. However, although public 

awareness and knowledge about organic vegetables have increased, not all people 

have switched to consuming organic vegetables. This is because the price of organic 

vegetables is quite expensive and the development of organic vegetables is still 

limited to certain layers. This study aims to determine the characteristics of organic 

vegetable consumers and to analyze the factors that influence consumer decisions in 

buying organic vegetables in the modern market of Gresik Regency. The research was 

conducted at the Super Indo modern market in Gresik Regency in June-July 2023. 

Data collection in this study using a questionnaire. Sampling using the Accidental 

Sampling method with a sample size of 100 respondents. The data were analyzed 

descriptively and multiple linear regression analysis using SPSS software. The results 

showed that the gender of respondents was dominated by women with a percentage 

of 73%, the age of respondents was dominated by 26-33 years old with a percentage of 

33%, the last education of respondents was dominated by S1 with a percentage of 

47%, the occupation of respondents was dominated by housewives with a percentage 

of 48%, the income of respondents was dominated in the income range of 

Rp.3,000,000-4,999,999 with a percentage of 48%, the frequency of purchasing 

organic vegetables was often with a percentage of 49%, the type of organic 

vegetables that were often consumed was kale with a percentage of 24%. Based on 

the results of the analysis, it shows that: (1) simultaneously the variables of price, 

product quality, location, service quality, lifestyle and income have a significant 

effect on purchasing decisions. (2) partially the variables of price, product quality, 

location, service quality and lifestyle have a significant effect on purchasing 

decisions, while income has no significant effect on purchasing decisions. 

 
Keywords: Modern Markets, Organic Vegetables, Purchasing Decisions 
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